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Immerse yourself in a place that both recharges and inspires, experience timeless charm and unrivaled hospitality. 
No matter your holiday wish, you’ll fi nd a home here in Charleston. Th e perfect stay awaits.

CHRISTMASINCHARLESTON.COM Scan for your FREE trip planner.

http://CHRISTMASINCHARLESTON.COM
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“We’re so used  
to thinking of spaceflight as 

high g’s, space suits,  
and the uncomfortable white 

utilitarian interiors of the 
capsule, and we said, ‘To hell 

with all of that.’ ”

LIFTOFF

p.74

To create illustrations of deep space, the creative 

team at Delcan & Co. used scenes generated 

by the AI program Midjourney, which creates 

imagery based on text prompts.
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The feeling when each 
day seems more magical 

than the last.

When did you last Feel Treasured... by warm welcomes, 

proud traditions, untouched wonders, exotic luxuries, 

and the life force that’s felt in all things we call Mana? 

Feel treasured in The Islands of Tahiti.

To plan your trip, visit TahitiTourisme.com

F E E L  T R E A S U R E D

http://TahitiTourisme.com
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I hunted for a way  
to reconnect  

with the continent 
that remained—
geographically, if  

not politically—my 
home address. 

25 DAYS,  

1,959 MILES,  

9 COUNTRIES

p.84
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For transformative experiences, few places can rival the tropics. 

Savor serene Bora Bora, explore the vibrant culture of Wailea and Waikiki, 

or indulge with world-class cuisine in Punta de Mita. From ideal locations to 

unmatched access, find out how a stay at a Hilton resort 
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design of everything that a traveler comes 
into contact with,” Litten says. He also 
makes art for jigsaw puzzles, which you  
can find on his Instagram @troylitten.
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triggered by global warming as the defining story of our times. In Liftoff (p.74), she investigates  
Space Perspective, a Florida-based company offering travelers a trip to the edge of space  
via a hydrogen-supported hot-air balloon. Aguirre, though, plans on keeping her feet on terra 
firma. “Space is not for me,” she says with a laugh. “I enjoy the pleasures of Earth too much.”  
She recently moved west to complete the Ted Scripps Environmental Journalism Fellowship  
at the Univeristy of Colorado Boulder. Her work has appeared in Harper’s, Vanity Fair, and  
The New York Times Magazine. Follow her on Twitter or Instagram @jessicacaguirre.
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Based in sunny Lisbon, Portugal, Ricardo 
Santos has worked as a professional 
illustrator and graphic designer for the 
past five years. He specializes in collage. 
For the Features Opener (p.63), Santos 
used AI-generated images from the 
software program DALL·E, which 
churned out compositions with sunsets 
and intricately-patterned kilim rugs,  
to depict the letter “A.” “I take images, col- 
ors, shapes, and types, and put them 
together and pull them apart until they 
start saying interesting things,” Santos 
says. Check out his Instagram @dat.rs.

FARIS MUSTAFA
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London native Faris Mustafa first traveled  
to Singapore in 2014 and immediately fell in love 
with the city-state’s multicultural heritage and 
diverse food scene. He and his wife have made  
it their full-time home for the last two years.  
In Chill Out (p.55), Mustafa pens a heartfelt ode  
to ice kachang, the brightly hued shaved ice 
dessert, and explores its place within Singaporean 
history and culture. He also photographed  
the piece. “I loved shooting ice kachang in pastel 
melamine bowls against the colorful hawker  
tabletops and showing off [the dish] in all its glory,”  
Mustafa says. See his food and culture photo- 
graphy on Instagram @faris.90210. 



CAPPADOCIA
Being a traveler in the land of unrivaled, eccentric landforms and unforgettable sunsets is one of the most intimate and intense 

natural experiences one can have in a lifetime. As seasons fl uctuate, Cappadocia parades its unique personality with each 

change of wardrobe – displaying its enchantment as a place where history walks hand in hand with Mother Nature.

Cappadocia, Nevşehir

A N  E A R T H LY  P A R A D I S E

Advertisement



Cappadocia… A dream of a land, grace-
fully sparkling in its texture: extraor-
dinary natural settings, mesmerizing 
vistas from dusk till dawn, wonderous 
ancient designs carved into the soft 
rocks, colored balloons greeting fairy 
chimneys – the natural rock forma-
tions – with every pass, and the allure 
of history taking guests through a 
journey in time. The sublime story of 
this land dates back millions of years, 
to the eruption of the two volcanic 
mountains of Central Anatolia, the Erci-
yes and Hasan. The tuff and basalt lay-
ering throughout the region was then 
formed by the wind – hot and cold 
air, turning the amorphous into the 
mythic fairy chimneys for miles and 
miles. As the natural formation com-
pleted, humans began to show their 
faces, adding migrations, invasions and 
conquering to this storied history. First, 
it was Christians who fled oppression 
and violence and made the fairy chim-
neys their home. After settling, they 
carved their churches into these very 
rocks. They engineered complete un-
derground cities, with ventilated living 
areas and expansive imagination. To-
day, these ancient structures seek your 
permission to take you on a magical 
journey in both time and wonder. Are 
you ready for the extraordinary?

Panoramic view of a fairy tale

Imagine a gigantic, imposing rock 
stretching towards the sky, and you’re 
standing at its summit. If you’re not a 
plane, a balloon or a hawk, your loftiest 

view of the land would most likely be 
from here, the Uçhisar Castle. Along 
with such spectacle, Uçhisar also 
has one of the most beautiful walk-
ing paths in Cappadocia, forging right 
through Pigeon Valley. You can wander 
through the tunnels carved over histo-
ry by the river’s mighty flow while hear-
ing pigeons flap their wings as they 
leave their nests and soar past giant 
formations in the valley of awe. Uçhis-
ar was established around the castle 
as a small village and has grown over 
time to include the downward slopes. 
Some claim there were once under-
ground roads, kilometers long, that 
ran from Uçhisar Castle to the Ihlara 
Valley beyond, adding even more to 
this unique history. Today, the castle is 
surrounded by shops and stalls, selling 
many souvenirs such as carpets, mar-
ble ornaments, mirrors and, of course, 
flavorsome dried nuts and fruits for 
your indulgence.

The address for the wanderlust

Continuing the mesmerizing discover-
ies, we arrive at Göreme. Positioned 
in the center of the region, this sce-
nic town remains calm despite the 
crowds of visitors that converge. The 
churning wind and nurturing rainfall 
over millennia have created the beau-
ty that the town is known for. Listed 
as a UNESCO World Heritage site 
in 1985, Göreme casts its enigmatic 
charm for miles. The churches carved 
into these soft rocks – and especially 
the many underground cities such as 

Derinkuyu and Kaymaklı – sit in still-
ness with their mysteries intact. These 
captivating sanctuary interiors depict 
the Messiah’s life through detailed 
frescoes alongside painted ornaments 
continued to this day. One of the most 
important structures of the Göreme 
Open Air Museum is, without a doubt, 
the Dark Church. What makes this relic 
stand out is none other than its lively 
frescoes. Dating back to the end of the 
11th century and the beginning of the 
12th, its name derives from the very 
little light it receives from a small win-
dow in the narthex section. The lack of 
light has allowed this church to keep 
its treasures alive, however, letting the 
frescoes resist the ruthless nature of 
time itself. Both the church and nar-

thex carry vibrant and impressive de-
pictions from the Bible. It’s no wonder 
this church tops the lists of travelers 
to the region…

Conquering the scenery 

from up above

As dawn breaks, you can choose to 
float in the air with great calmness – 
taking part in the acclaimed hot air 
balloon adventures… Rock formations 
dating back millions of years and un-
imaginable landforms unique to this 
geography lie beneath. Valleys below 
offer majestic sceneries from these 
high altitudes, painting a multi-hued 
topography – slopes weaved in velvety 
texture… The land of fairy chimneys 
has become the center for such re-

Derinkuyu Underground City

Pottery in Avanos



nowned ballooning over the past 20 
years, and the intoxicating morning 
aerial adventures have been attracting 
more and more travelers from all over 
the world. The balloons, which go up 
to 500 meters, depart from the trails 
around Göreme early in the morning. 
To book yourself one and soak in the 
alluring wonder from above, visit the 
companies located in Göreme.

A jewel box of a town

Moving east from Göreme, Ürgüp wel-
comes you to its ceaseless wonders. 
Aside from it being the largest settle-
ment in Cappadocia, it’s also a magnif-
icent source of immersive sights. Its 
size, history and grandeur combine for 
a truly unique experience: an Anatolian 
town bursting with hotels, restaurants, 
shops, and adjacent to these, mythic 
cave dwellings captured in time. The 
stone mansions built on these very 
rocks are distinct to this location. Be-
sides such details found in every corner, 
Ürgüp is also the place to cut loose and 
shake your worries away – here you’ll 
find the best nightlife in Cappadocia! 

Your trip would be amiss if you came 
all this way without trying the delicious 
Cappadocian wines. This region, hold-
ing a well-established winemaking tra-
dition for thousands of years, owes its 
famous vineyards to the tuff formed 
by the volcanic activities. Anatolian 
grapes such as Öküzgözü, Kalecik 
Karası, Boğazkere, Narince and Emir 
grow graciously thanks to the rich tuff 
soil. It gets better! Cappadocia winer-
ies are open for visitation all year long, 
making your trip possible in any season 
or at any given moment.

Once in Ürgüp, another stop you’ll 
want to make is Avanos, the cultural 
epicenter of Cappadocia. Its unusual 
livelihood is what makes this town so 
intriguing. As the Kızılırmak River has 
flowed patiently for eons through 
Avanos, the soft and oily clay sourced 
from the riverbeds has been the high-
light here –making Avanos the home 

of a rich pottery tradition dating back 
to the Hittites. Each unique flaw in the 
clay brings out the authentic beauty 
in these handmade pieces, which are 
subsequently colored in earthy tones 
and, of course, turquoise. You can 
always join a pottery workshop and 
create your own “happy accident”, or 
maybe shop for goodies in lively ba-
zaars and lighten your mood by the 
riverside.

While every spot here serves up the 
best dreamy sunset, one sets itself 
apart: Red Valley. Located just near 
Çavuşin Village and Ortahisar, Red 
Valley draws the most romantic and 
unforgettable moments as the sky 
takes on rich crimson red tones. Visi-
tors are encouraged to start their walk 
through the rare formations the red 
tuff creates just before sunset, and 
take their place on the viewing ter-
race at just the right moment, soaking 
in all the glamour.

Here, Ortahisar Castle is thought to be 
one of the first multi-story settlements 
in the world, making it an architectural 
find to be sure. The structure, which 
provided shelter for the historical Silk 
Road caravans during the Hittite pe-
riod, is actually a giant fairy chimney 
in disguise. Being one of the highest 
spots in the region today, visiting this 
castle guarantees a view to remember 
and a teleport back to ancient times.

A life engraved in volcanic ash

Your next destination may not radiate 
its allure from afar but once in, you’ll 
be in awe for sure. Çavuşin Village 
lies within minutes of Göreme. Once 
you’re in this seemingly ordinary locale, 
your path will take you among ancient 
ruins: stone buildings and fairy chim-
neys making their way to the village 
square. If you wish to further explore 
the ruins, just follow the tracks and 
you’ll find yourself in an area famous 
for its churches and clergy houses. 
You can access the oldest of these 
sanctuaries, built between the 1st and 

10th centuries, along this path. Extend-
ing your walk half an hour, you can 
reach the churches in Güllüdere and 
Kızılçukur, though the most enticing 
site may be inviting you just near the 
cliff: Saint John the Baptist Church. 

Consisting of three valleys, Zelve is 
most intense in terms of these fairy 
chimneys. If you want to examine the 
full beauty of nature, you should start 
trekking early in the morning. The 
important churches in the valley are 
Balıklı, Üzümlü and Geyikli, all haunting-
ly captivating, illustrating the ancient 
monastic life.

A boundless dip into the olden days

If you wish to travel beyond time and 
explore a world you’ve never imagined, 
Ihlara Valley is the place you’re looking 
for. It’s known that the 14-kilometer 
valley has been an important religious 
center since the early days of Christi-
anity, shining a light on the numerous 
worship houses and historical living 
spaces scattered all around. Here, the 
frescoed churches formed by the 
geological features of the region are 

carved into the rocks in accordance 
with the spirit of the monastery. If you 
wish to discover the architecture and 
wander inside the magnificent designs, 
you’re in luck. 14 of these churches 
are open for exploration: the Ağaçaltı, 
Sümbüllü, Yılanlı, Kokar, Prenliseki, Eğri-
taş, Direkli, Saint Georgeus, Karagedik, 
Ala, Bezirhane, Bahattin Samanlığı and 
Batkın Churches. After descending a 
382-step ladder, better gear up for your 
valley walk that can take up to four 
hours. Don’t let the timing discour-
age you though: gazebos built on the 
Melendiz Stream will welcome you for 
breaks and to rinse your journey down 
with a cup of tea.

As humans in a vast universe, we some-
times lament that our very own world 
has become way too familiar; we won-
der what else is out there. Nonetheless, 
even though we get caught in those 
daily routines, there still lies jewels just 
waiting to be discovered – precious 
moments to hold on to. Cappadocia 
is one of those places allowing you to 
leave your cares for a while. Given the 
chance, these lands won’t disappoint.

Horseback riding

Hot air balloon flight
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The
Luxury of

Slow  
Travel

I have fond memories of a trip I took  

to Zanzibar a few years ago. After what 

felt like a string of activity-packed holi-

days, I decided to approach this one diff- 

erently. My mood—and the unhurried 

pace of life on the island, located off the 

coast of Tanzania—dictated the itinerary.  

A friend and I took walks to the beach 

and talked about everything from horo-

scopes to heartache. We took our time 

at the fruit stalls, chatting with vendors  

and marveling at the fragrant mangoes.  

We befriended an auntie who, over spiced 

tea, told us stories of colorful characters in 

Stone Town. A week later, I had morphed 

into an improved version of myself, my 

shoulders unhunched and my face more 

prone to smiling. 

We’ve dedicated this issue to stories 

of slow, ambitious journeys that allow us 

to understand ourselves and the world 

in a deeper, more thoughtful way. Con-

tributing writer Emma John travels for a 

month via train through nine countries, 

searching for what it means in 2022 to 

be European (page 84). Jessica Camille 

Aguirre explores brushing the edge of 

space in a gentle, nearly carbon-neutral 

Friends enjoy  
a picnic lunch  
in Strasbourg, 

France, a stop on 
Emma John’s  

rail journey  
through Europe 

(page 84).

way (page 74). Writer Andrew Findlay and photographer Kari Medig bicycle 

through Jordan, a young country layered with centuries of history (page 64). 

And on page 33, we unveil our 2022 Travel Vanguard honorees: 10 visionary or-

ganizations and companies dedicated to changing how we travel, from diver- 

sifying who flies airplanes to making hotels more accessible to all. 

What journeys do you hope to take in the next year? I’d love to hear from 

you. Please find me on Instagram @sarika008.

Travel well, 

SARIK A BANSAL

Editorial Director
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Best French Polynesia 

Cruise Line

Four
consecutive

years

TAHITI    |   FR EN CH P OLYNE SIA   |    F I J I   |   SOUTH PACIF I C

Revealing Polynesia
Artfully authentic discovery. All-inclusive luxury. 

Fall in love with the carefree elegance and genuine hospitality of 
the South Pacifi c’s most cherished small-ship experience.

http://pgcruises.com


ADVERT ISEMENT

With a vibrant history expressed in timeless 
architecture and unmatched, unspoiled nature 
at its doorstep, slow down to experience more 
in this North Carolina city.

Easy Does It in Asheville

Asheville’s abundance 
of cultural and scenic 
delights invite longer 
stays and off-season 
travel, making it easy 
to savor a trip here 
that’s as rewarding as 
it is responsible.

The Grove Arcade is 
the jewel in Asheville’s 
crown of architectural 
riches, with Neo-
Gothic glass and 
ornate terracotta 
housing locally owned 
boutiques that hint 
at the wealth of 
goods waiting to be 
discovered throughout 
the city.

Stroll 13 square miles 
of lush gardens and 
sip fine wine from 
the onsite vineyard at 
George W. Vanderbilt’s 
Biltmore Estate, 
a painstakingly 
preserved cultural icon 
still owned by the same 
family to this day.

Experience the area’s 
heritage as a wellness 
sanctuary at Omni 
Grove Park Inn’s
40,000 square-foot 
underground spa 
with mineral pools, 
waterfalls, and even 
more reasons for an 
extended—or repeat—
trip to Asheville.

Accessible, Wild 
Appalachia

These epic mountain 
trails lie just outside of 

the city.

Connecting Ashevillle 
with the Great Smoky 

Mountains and beyond, 
the Blue Ridge Parkway

provides a portal to 
sweeping mountain 

views and world-class 
forest trails. See the 

vibrant rhododendrons, 
wildfl owers, or fall foliage 

of Craggy Gardens
and follow in Michelle 

and President Obama’s 
footsteps on the family-

friendly Craven Gap.

From Craggy Gardens, 
you can look down and 

see Black Mountain, 
a small town whose 

charm has drawn artists 
for some 100 years and 

which off ers access to the 
Graybeard Trail among 

others. More experienced 
hikers will want to visit 

Devil’s Courthouse, 
where those who summit 
the sinister-looking rock 
formation will share in 

heavenly views with the 
Peregrine falcons who 

nest nearby. 
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I l l u s tr a t i o n s  by S I M O N  B A I L LY

by L AT R I A  G R A H A M

MY  DAD  WAS  INTO stories about pirates and heroes. 

Coastal regions of the South, thought to contain 

both, held a special place in his imagination. Those 

buccaneers, the way my dad told it, were seeking an 

escape from the conditions society placed on them. 

Piracy offered folks the chance to take control of 

their lives. Looking back, I think my father was try-

ing to figure out how to do the same. 

In February 2012, after my dad’s cancer diagno-

sis, my family and I set out to visit the Dry Tortugas, 

a remote archipelago and national park in Florida, in 

search of something like the adventure my dad had  

always appreciated. The concept of a bucket list was 

foreign to my family; we were people of limited means 

who didn’t travel much, so my dad didn’t have one. But 

if he had, the Dry Tortugas would have been on it. We 

made it as far as the Florida Keys, the access point for 

the park, but he was too tired to continue traveling.

After my dad’s death, I became a type A perfec-

tionist worried about running out of time. And so I 

drafted a bucket list. I completed some of the things,  

Great  
Expectations

“Once-in-a-lifetime” vacations. “Bucket 
list” trips. Both are often celebrated 

as major rewards. In reality, they can 
mean putting undue pressure 

on a destination—and on ourselves.
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To avoid overcrowded attractions, I 

research small businesses and connect 

with local guides to create tailored itin-

eraries rooted in my interests. I take 

public transportation to cut down on 

pollution and carbon emissions. I also 

leave space for what I call “travel magic”: 

wandering in the drizzle through a rain 

forest and finding a waterfall or taking 

an impromptu swim in a little lagoon  

wreathed in mangroves. Frequently, the  

unscripted time offers an opportunity  

to follow up on something I’ve just 

learned about, like Bermuda’s African 

Diaspora Heritage Trail, mentioned to 

me by a local at a bar in Hamilton, the 

island territory’s capital.

As I move through landscapes, I also 

ask myself how much tension a place 

can take before something breaks. I 

make those assessments in real time, 

and I’m willing to concede some of my 

desires to respect the place I inhabit in 

that moment.

In May 2022, I traveled to the Grand 

Canyon—a childhood dream of mine. 

Entering one of the country’s most pop-

ular national parks, I tried to be respon-

sible. I stayed at a locally owned hotel, 

rode park service transportation, and 

studied the 11 Indigenous tribes with 

historic connections to the lands that 

now comprise the park. Even with this 

preparation, I still ended up needing to 

modify my plans.

In every national park I visit, I hike 

a trail to commemorate my time there. 

A skilled navigator and competent trek-

ker, I had most of what I needed for 

the steep, six-mile section of the South 

Kaibab Trail that led to Skeleton Point, 

but there was precious little joy in doing so. I was 

so focused on achieving these trips that I missed  

living them. In one afternoon, I visited the Los  

Angeles County Museum of Art and the Getty, 

both world-class institutions separated by miles 

of boulevards and freeways—and shoved experi- 

ences that required a whole day into a few hours.  

Years later, I can’t recall a single artwork I saw. 

In the decade since my dad’s death, I’ve found 

that high emotional stakes—this pursuit of a 

“perfect trip”—can lead to unexpected stressors 

when things don’t go as planned. I’ve become an 

advocate for journeys that expand my worldview 

rather than trips to tick off “Top 10” lists, and I 

now understand these journeys are part purpose, 

part serendipity. Before I travel, I ask: How can  

I plan a trip that makes me excited to get out of 

bed every day? I consider what I want to do at a  

destination and what I hope to learn there. This 

inquiry helps me assess my intentions and pro-

vides the framework for respecting an area’s 

people and resources. 

known for its views of the Colorado River. But it was already later than the recom-

mended start time of 7 a.m. I hadn’t told my safety contacts about my trail choice—

and I didn’t have cell service to notify them.  

Each year, approximately 250 hikers require rescue from the Grand Canyon. 

While I wanted the bragging rights of accomplishing a hard hike, I didn’t want to 

add to that statistic, nor did I want to strain an overtaxed system. Where I once 

would have pushed on, I opted out. Instead, I stood at the South Rim and sent a 

prayer out into the universe, hoping that I would one day be able to return, and when 

I did, that I’d be healthy enough to hike responsibly.

In the end, I think this should always be the goal of big-trip travel: to come back 

from a place safely with enough memories to sustain us for the moment, some 

hope that there can be a future in which that place still exists, and the will to think 

wisely about adventuring again. 

I was so focused  

on achieving these 

trips that I missed 

living them.
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Sponsored by

Introducing our new podcast that answers all your 

questions about traveling responsibly: Unpacked by AFAR. 

It’s like chatting with a trusted friend—and much more helpful.

The world is complicated.

Being an ethical traveler

doesn’t have to be.
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Counting is so 2019. Today,  

travel is not about ticking off 

1,000 places to see before you 

die. It’s about delving deeply 

into a destination rather than 

skipping over it like a stone, 

about engaging with local 

communities, being mindful  

of your environmental impact, 

and spending time with  

loved ones. These trends hold  

true for individuals, tour com-

panies, and private itineraries 

created by travel advisors.

“The future of trips will be  

very personal,” says Erika 

Richter, spokesperson for the 

American Society of Travel 

Advisors—professionals who 

have seen their currency rise 

in the pandemic as champions 

of refunds and advocates for 

safe travel. “The emotional 

component of future trips will 

be just as unique as the person 

taking the trip,” Richter adds.

Here’s what to look for in 

your next journey.

PLANTING A SEED

Travel’s great reset has forged a new  

dedication to its positive power. In a 

spring 2022 survey by the travel advisor 

consortium Virtuoso, 82 percent of travel-

ers said the pandemic made them want  

to travel more responsibly. The industry  

has already responded.

“It used to be [that] the best travel any- 

one could contemplate was ‘leave only 

footprints,’ ” says Edward Piegza, the 

The Future of Trips

founder of Classic Journeys, a tour company that employs local 

guides and partners with small businesses that keep money in the 

communities visited. “Now, that goal has been replaced and elevated 

to ‘plant a seed.’ ” To that end, regenerative tours help travelers leave 

a place better than they found it, by letting them participate in envi-

ronmental action or support local residents.

i l l u s tr a t i o n s  by T I M  P E A C O C Kby E L A I N E  G L U S A C
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Find that feeling by giving us a call at 1 888 800 4100, 

or by reaching out to your local travel agent.
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de Uyuni, or Hurtigruten Expeditions’  

18-day Alaska sailings that stop at islands 

in the Aleutian chain and the Bering Sea.

IMPROVED CROSS-CULTURAL  

DIALOGUE

After years of social starvation, travelers are  

more eager than ever to indulge their cul-

tural curiosity. That has inspired operators 

to build education into their trips, “not  

just to learn about the place, but to learn 

more about ourselves,” says Annie Lucas,  

vice president and a co-owner of Mir, a 

tour operator that specializes in destina-

tions from the Balkans eastward, including 

Russia, Central Asia, and the Middle East.

In the South Caucasus, a native Georgian  

guide takes Mir travelers into village homes 

to learn to make khinkali dumplings and 

see the crafting of qvevri clay pots where 

wine is aged, an 8,000-year-old tradition. 

This summer, a private group on a custom  

tour in Poland met with Ukrainian refu-

gees to better understand the war on a 

personal level.

“There is a palpable demand for  

deeper engagement, cultural experiences, 

and real-world connectivity.”

Tour operator Responsible Travel sends scuba divers—and 

first-timers seeking certification—to the Belize Barrier Reef to help  

eradicate invasive lionfish. (A single lionfish can reduce a reef’s 

fish population by 80 percent in five weeks.) Last year, the project 

removed more than 9,000 predators.

New trekking tours in Nepal from Montana-based operator  

Adventure Life pay their guides above-average wages. “It costs a 

little more, but it’s the right thing to do,” says Monika Sundem,  

Adventure Life’s chief executive officer. The company’s local partner 

also prioritizes hiring women and LGBTQ staff.

LONGER VACATIONS WITH LOVED ONES

The pandemic heightened the urge to connect with family and friends  

on longer trips, often taken in multigenerational groups. Advisors 

and tour operators are catering to this cohort of travelers.

“We’ve seen a rise in demand for epic once-in-a-lifetime trips,”  

says Justin Francis, the cofounder and CEO of Responsible Travel. He  

calls it a return to the origins of vacations: longer holidays supple-

mented with shorter breaks closer to home. 

Families are booking private departures with Tourissimo, a  

cycling company in Italy, or organizing their own trips with public  

bike rentals. Beyond group travel, Kensington Tours offers ancestry- 

focused trips, including an 11-day genealogy trip to Ghana, a center 

of the colonial slave trade.

Travelers also have an appetite for remote destinations dictating 

longer stays, on trips such as South America expedition company  

Explora’s new treks across Chile’s Atacama Desert and Bolivia’s Salar 

T H E  F U T U R E  O F  T R I P S

In Canada, Tundra North Tours bases travelers in Inuvik near the 

new Okpik Arctic Village in the Northwest Territories. The settlement,  

which is used by members of the Inuvialuit and Gwich’in groups,  

features sod houses, a sawmill, farm, and fishery. It leans on tradi-

tional knowledge to preserve culture and provide employment, invit-

ing visitors to learn about Inuit culture and the Mackenzie Delta.

Black Tomato untethers education from 

the classroom in its family-focused Field 

Trip series, including tours that introduce 

travelers to the cowboy culture of the  

Llanos region in tropical Colombia. Guests 

can help with herding on horseback and 

learn to sing traditional songs.

Abercrombie & Kent arranges such 

people-to-people experiences as bike tours 

of Nakatindi, a village near Zambia’s south-

ern border. Operated through the women-

run Chipego Bike Shop, tour stops include a  

school, community garden, or clinic. “There 

is a palpable demand for deeper engage-

ment, cultural experiences, and real-world 

connectivity,” says Keith Sproule, executive 

director of the travel company’s nonprofit 

arm A&K Philanthropy. 



Plan your stay at BALTIMORE.ORG/ESCAPE

Your ESCAPE

From five-star spas to cozy reading nooks and tranquil grounds,

Baltimore’s luxury hotels offer the perfect urban retreat. Unwind in style

and then step outside to find the city’s picturesque waterfront, world-class 

museums, vibrant neighborhoods and flourishing culinary scene.

http://BALTIMORE.ORG/ESCAPE






A F A R  T R A V E L  A D V I S O R Y  C O U N C I L

Travel reimagined 
Take your travels from dream to reality. When you work 

with an advisor, you can count on expertise and a one-on-
one relationship every step of the way. It’s about trust. From 
custom trip planning to providing 24/7 white-glove service, 
advisors make it easy to travel with confidence—so you can 

get back to relishing the wonders of traveling deeper.
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THE 
2022

by Jennifer Flowers Illustrations by Alice Hoffmann

TRAVEL 

VANGUARD 

In 2016, we created the Travel Vanguard to honor values-oriented 

leaders making positive changes in the travel industry. This year,  

we’ve expanded our lens to focus on entire organizations that walk  

the walk to ensure that travel is a force for good. 

Out of more than 100 nominees, this year’s honorees include hotels, 

tour operators, a tourism board, a flight school, and a tech-savvy 

nonprofit. They work across all seven continents, and they’re grappling 

with everything from social and racial justice to accessibility and 

climate change. Read on to learn about the inspiring companies 

transforming the way we travel.

10 Visionary  
Companies Changing  
The Way We Travel
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UNITED AVIATE ACADEMY 

FOR DIVERSIFYING 
AVIATION

I F YO U ’ R E  A  WO M A N  or a person of 

color in the United States, your like-

lihood of becoming a professional 

pilot is slim: According to the U.S. 

Bureau of Labor Statistics, in 2021, 

94 percent of all aircraft pilots were 

male and 93 percent were white. 

In addition to revealing a huge 

inequality issue, these statistics also 

show that flight schools are miss-

ing out on opportunities to find the 

nation’s best and brightest next-gen 

Student planes  

sit on a runway at the  

Phoenix Goodyear 

Airport in Arizona, 

where United Aviate 

Academy is based.

50 percent of students identifying as women or people of 

color. The inaugural class has already exceeded that goal, 

at 80 percent.

UAA reaches prospective students through alliances 

with such groups as the Organization of Black Aerospace 

Professionals, Women in Aviation International, Latino 

Pilots Association, and the National Gay Pilots Association. 

It works with historically Black colleges and universities, 

including Hampton University in Virginia and Elizabeth 

City State University in North Carolina. United Airlines also 

partnered with JPMorgan Chase to create scholarships for 

students needing assistance. Students train at the academy 

for 12 months before they fly for a United Express partner 

for two years, then eventually transition to United Airlines.

“It’s important to have a diverse pilot population,” says 

Donati of UAA’s ambitions, “because diversity of people 

means diversity of mind.”

aviation talent, according to Dana Donati, CEO of the 

new United Aviate Academy (UAA).

That’s why, in December 2021, United Airlines 

launched UAA. The academy is diversifying aviation, 

as well as responding to a dwindling aviation work-

force and the prohibitively high cost of flight schools 

approved by the Federal Aviation Administration.

The academy’s mission is to create the broadest pool 

of exceptional candidates possible by removing finan-

cial hurdles and addressing the industry’s poor track 

record of recruitment efforts among diverse communi-

ties. For Donati, the mission feels personal. “Being a 

female in aviation, I know firsthand the barriers and 

financial struggle I faced to accomplish my own goals 

and dreams,” she says. 

UAA is the first flight school owned by a major U.S. 

airline, and it intends to train 5,000 pilots by 2030, with  
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In 2013, Volcanoes Safaris started 

a tea processing cooperative near 

the Bwindi Impenetrable Forest in 

Uganda.

VO LCA N O E S  S A FA R I S , which celebrated 

its 25th anniversary this year, offers one 

of the best ways to see the endangered 

mountain gorillas of East Africa. But what 

sets the company apart is its long-standing  

commitment to making people a top pri-

ority for the business.

Founded by Praveen Moman, who was  

born in Uganda and spent his child-

hood exploring the gorilla habitats of the 

Virunga Mountains, Volcanoes Safaris 

runs four lodges in Uganda and Rwanda. 

Moman launched the company three 

years after the 1994 Rwandan genocide. 

“The dream was so strong that I didn’t 

really work out all the different com-

ponents initially,” he recalls. “But I just 

thought that this was a wonderful land-

scape that needed protecting, and one 

day, hopefully, it can help people here 

earn a living as it once did.”

An early player in the post-genocide 

return of tourism, Volcanoes led the way  

in bringing hospitality jobs back while 

also protecting communities that coexist 

with wildlife. The company overwhelm-

ingly hires staff from East Africa’s Great 

Lakes region, where many families have 

been impacted by war and displacement. 

Women comprise more than 50 percent 

of the current management staff. 

During the COVID-19 pandemic, the 

company partnered with the German 

Investment Corporation to offer relief to 

more than 10,000 people near its lodges, in the form of masks, 

water tanks, handwashing facilities, food donations, and more.

“If you want the wildlife to have a future, then your focus 

has to be on the communities,” says Moman, who believes local 

people should be driving conservation, rather than having it 

imposed on them. “They need that land for farming and food, 

to be able to build a home, to send their kids to school, and to 

have an economic livelihood. Conservation has to be part of the 

economic chain.”

VOLCANOES SAFARIS

FOR PUTTING 
COMMUNITY FIRST
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THE SCHOOLHOUSE HOTEL

FOR COMMITTING  
TO ACCESSIBILITY
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MORE  THAN  60 MILLION Americans live with 

a disability, but the majority of hotels in the  

United States only comply with the bare 

minimum accessibility requirements of the 

Americans with Disabilities Act, according 

to Charlie Hammerman.

Hammerman founded the Schoolhouse 

Hotel, the world’s first boutique property to 

incorporate accessibility into every part of the 

guest experience. Hammerman, whose daugh- 

ter has cerebral palsy, is an attorney who left 

his Merrill Lynch job in 2007 to create the non-

profit Disability Opportunity Fund (DOF), 

which invests in small businesses that focus on 

accessibility solutions. 

Opened in May 2022 in White Sulphur 

Springs, West Virginia, the Schoolhouse Hotel 

is the DOF’s first hotel project. “You’re design-

ing an experience for different types of needs, 

and you are not going to cover every disability,” 

Hammerman says. “So we decided we’re going 

to try and think of 99 percent of them and 

anticipate new things that come up.”

The team consulted with experts on every-

thing from visual and hearing impairment to 

neurodiversity. They did away with an early 

plan for ballroom wall sconces, because an 

unnecessary light source could potentially dis-

rupt visual clarity for those relying on sign 

language or lipreading. Experts did virtual 

walk-throughs to help fine-tune color tones, 

room brightness, and carpeting texture and 

advised on a meditation room for visitors to 

retreat to when overwhelmed. The 30 guest 

rooms are equipped with voice command 

technology that connects to the front desk. 

Hammerman is hoping to set an example 

for hotels that aren’t tapping into the $13 trillion in annual dis-

posable income that the disability market represents. “We want 

the Schoolhouse Hotel to be a showcase,” he says. “We want the 

Marriotts, the Hyatts, and the Hiltons to stay here. We’re a nice 

little boutique hotel, but they can also learn from us.”

A guest room at the Schoolhouse 

Hotel in White Sulphur Springs, 

West Virginia, features soothing 

colors and wheelchair-friendly 

carpeting.
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W H E T H E R  YO U ’ R E  floating past centuries-old villages 

on a cruise along Austria’s Danube River or learning 

about Aboriginal fishing techniques near Australia’s 

Great Barrier Reef, the trips you take through The 

Travel Corporation’s brands are now being measured 

against the company’s sustainability strategy.

The Travel Corporation (TTC), which owns and runs 

40 travel brands, including Uniworld Boutique River 

Cruises, Red Carnation Hotels, Contiki, and Trafalgar 

Tours, released its first-ever annual Impact Report in 

May 2022. The report tracks the company’s progress 

against 11 sustainability goals aligned with the United 

Nations Sustainable Development Goals. Among TTC’s 

aims to reach by 2025: using 50 percent electricity 

through renewable sources, combating overtourism by 

expanding offerings to less visited regions by 20 percent,  

Linc Walker 

(above right), 

a guide with 

Australia’s 

Down Under 

Tours (a Travel 

Corporation 

brand), shows a 

sand crab to a 

traveler. 

and reducing food waste by 50 percent. 

TTC also ensures that all wildlife experi-

ences adhere to an animal welfare policy  

created in partnership with World Animal  

Protection, a London-based nonprofit. 

The first report, which captures data 

from 2020 and 2021, is part of a five-year 

strategy called How We Tread Right. 

Reporting creates transparency, accord-

ing to Shannon Guihan, chief sustainability officer 

for TTC. “Data doesn’t lie, and it helps us to identify 

what’s working and what’s not, enabling us to shift 

gears to ensure the best results,” Guihan says. “From 

the travelers’ perspective, it allows them to do their 

research and make their own decisions as to what 

travel provider is walking the walk.”

As its sustainability strategy unfolds, TTC is 

becoming increasingly ambitious. Since the launch 

of its strategy in 2020, the company’s primary goal 

is to achieve net zero. In the spring of 2022, it sub-

mitted its greenhouse gas emissions targets for 

review by the Science Based Targets initiative. Once 

approved, TTC will become the largest privately held 

travel company with verified science-based reduc-

tion targets. 

THE TRAVEL CORPORATION

FOR MEASURING 
SUSTAINABILITY 
EFFORTS
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M O R E  T H A N  8 0  P E R C E N T  of international travelers today, according to 

a recent survey by Booking.com, say sustainable travel is of vital impor-

tance. Yet travel companies have had few ways of showing potential cus-

tomers how their hotel or flight is a green choice.

Enter Travalyst, a nonprofit founded in 2019 by Prince Harry,  

Duke of Sussex. It offers information and tools that help conscientious  

travelers make more informed choices about what to book. 

Travalyst brought together global companies with powerful digital 

platforms—including Tripadvisor, Booking.com, and more recently 

Google and Expedia Group—to create common sustainability mea- 

surement standards in both hotels and aviation. 

“We know that to truly make sustainable travel mainstream, it’s not 

going to be one company or one organization or one nonprofit,” says 

Travalyst CEO Sally Davey. “It has to be a collective effort.”

For hotels, the coalition created a set of sustainability standards 

that includes running on 100 percent renewable energy and investing 

a certain amount of revenue back into community and conservation 

TRAVALYST

FOR EMPOWERING 
TRAVELERS 

Hotel Jakarta,  

located in Amsterdam, 

was one of the first 

members of Travalyst’s 

Travel Sustainable 

program. 

projects. The measurements were rolled out in the form of 

Booking.com’s Travel Sustainable badge in 2021, followed soon 

after by Google Travel’s hotel search tool, which now includes 

an “eco-certified” filter. For flight data, the coalition aligned 

Skyscanner’s emissions calculator with Google’s, so that con-

sumers can simply search for flights and opt for one with lower 

carbon emissions.

Travalyst is now identifying other key partners and expand-

ing its independent advisory group. The advisory group 

includes Dr. Anna Spenceley, chair of the World Commission 

on Protected Areas (part of the International Union for Conser-

vation of Nature), and Jeremy Smith, the cofounder of Tourism 

Declares a Climate Emergency. 

“Many consumers don’t realize just how profound tourism is 

as a sector,” Davey says. “Travel is an incredibly powerful force 

for good when done right. As consumers, we can truly make an 

impact by making better choices.”

http://Booking.com
http://Booking.com
http://Booking.com
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deliver clean drinking water to more than 107,000 residents. 

According to Jacobs, the long-term goal is to preserve the 

places their guests travel far to experience. Because beyond 

high-thread-count sheets or sumptuous spas, the experience 

of a thriving, bio-diverse destination is the ultimate luxury.

H OT E L  B R A N D  S I X  S E N S E S  has, since its 

founding in 1995, considered environ-

mental sustainability to be a key aspect of  

luxury and wellness. And as Six Senses 

continues to evolve—with 21 hotels and 

resorts in 17 countries, many in remote, 

biodiverse settings—so does its commit-

ment to do right by the planet.

“Sustainability is part of who we are,” 

says CEO Neil Jacobs. “How we build, 

operate, and engage with the commu-

nity encapsulates our philosophy. We’ve 

been doing it for close to 30 years, and 

it’s engrained in our company culture.”

In 2020, Six Senses was one of the 

first signatories to join the U.N. Global  

Tourism Plastics Initiative. The company’s  

biggest push today is plastic elimination:  

This year, it worked to remove every scrap 

of single-use plastic from the guest expe-

rience, and it is now tackling single-use 

plastic in back-of-house operations. 

All Six Senses properties have full-

time sustainability officers who identify  

projects that will make the biggest  impact. 

At the recently opened Six Senses Fort 

Barwara, in India’s arid Rajasthan state, a 

rewilding effort is helping to combat des- 

ertification. In the Maldives, Six Senses 

Laamu has a team of on-site biologists ded- 

icated to marine conservation. Six Senses 

Yao Noi in Thailand installed filters that 
Six Senses Fort  

Barwara was originally  

a 14th-century fort 

owned by a royal  

Rajasthani family.

SIX SENSES

FOR ELIMINATING PLASTICS 
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I N  M AY  2 0 2 2 ,  40 travel executives from around the world gath-

ered in Bodø, Norway, to discuss how their businesses needed to 

evolve to address climate change. They tried some of Norway’s  

most eco-friendly travel experiences, including Brim Explorer’s  

silent fjord tours on a hybrid-electric ship. They heard from 

such speakers as Wanjiku “Wawa” Gatheru, founder of Black 

Girl Environmentalist, a community rooted in principles of 

environmental justice. 

They had gathered as part of the first-ever Sustainability 

is Responsibility summit, which was hosted by the United 

States Tour Operators Association (USTOA) and Innovation 

Norway, a government-owned company that brings exports, 

investments, and tourism under one strategic umbrella. At 

the summit, Innovation Norway shared the practical logistics 

of meeting its climate goals, including how to navigate finan-

cial and governmental hurdles.

Norway, a world leader in sustainability, is tackling climate 

change with metrics that have been approved by the Global 

Sustainable Tourism Council. The country aims to end all 

On hybrid-electric 

ships, travelers to  

Norway can pass  

fishing villages  

like Henningsvær.

sales of new gasoline vehicles by 2025. Today, thanks to 

tax incentives, more than half of new cars purchased in 

Norway are electric. By 2026, western Norway’s fjords 

will only allow zero-emission electric ferries, cruise ships, 

and tourist boats. By 2030, the capital city of Oslo plans to 

have lowered 95 percent of its carbon emissions.

“We are in the first stage of building a sustainability 

community that will move forward for the next 50 years,” 

says Terry Dale, president of the USTOA, the travel trade 

association representing close to $19 billion in revenue 

and 9.8 million annual travelers. “Everyone was very 

transparent and honest and willing to share.”

According to Hege Barnes, Innovation Norway’s regional 

director for the Americas, sustainability is never a fixed 

point and requires continuous collaboration and improve-

ment. “There’s a term in Norway called dugnad that means 

‘everybody on deck,’” she says. “We all must help make 

this happen. You need constant education and a constant 

reminder that even small things can make a big difference.”

USTOA & INNOVATION NORWAY

FOR COMBATING CLIMATE CHANGE



43

M
A

T
T

 C
H

E
R

U
B

IN
O

I N  2 0 1 0,  M E L B O U R N E - B A S E D  tour company Intrepid Travel 

became carbon neutral. In 2018, it became the travel industry’s 

largest B Corporation—that is, a certified social enterprise. In 

2019, it hired a climate scientist, Dr. Susanne Etti, to lead the 

organization’s decarbonization efforts for its trips and its global 

operations. In 2020, Intrepid became the world’s first global tour 

operator to create verified science-based emission targets. And 

by 2035, the company wants its emissions to be in line with the 

Paris Agreement threshold of 1.5 degrees Celsius. 

Meanwhile, the company has grown rapidly, having dou-

bled its revenue between 2016 and 2020, according to CEO 

James Thornton. “We can be commercially successful, but we 

Action Plan to strengthen ties with First Nations groups 

in Australia. Meanwhile, U.S.-based offices are creat-

ing relationships with BIPOC-owned businesses and 

representatives from such groups as the Crow Nation, 

the Lakota people, and the National Blacks in Travel and 

Tourism Collaborative. Intrepid’s U.S. itineraries now 

include an experience in South Dakota told from an 

Indigenous perspective.

“[In the past], we’ve been much more climate-driven 

than social injustice–driven,” Thornton says. “And that’s 

why we’re starting to take those first progressive steps in 

terms of including BIPOC voices.”

Hikers with 

Intrepid Travel 

walk toward 

Annapurna 

Base Camp in 

Nepal.

INTREPID TRAVEL 

FOR DRIVING 
BOOKINGS THROUGH 
RESPONSIBLE 
TRAVEL

can also have a very strong purpose,” 

Thornton says. “And if you get those 

two things right, having a strong 

purpose can drive commercial suc-

cess, and having strong commer-

cial success means you can invest 

more in your purpose activities.”

Intrepid’s next area of focus is to 

become a more active participant 

in racial and social justice, which 

Thornton sees as intersecting with 

environmental justice. In 2019, the 

company created a Reconciliation 
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I N  2 0 1 9 ,  as the Virginia Tourism Corporation (VTC) 

prepared to commemorate the quadricentennial of 

the arrival of Africans to Virginia, the company sur-

veyed Black visitors regarding their experiences in 

the state.

“Some of the reactions were ‘We did not feel wel-

comed,’ ‘We were talked down to,’ ‘We were not told 

the truth,’ and ‘We were not given the whole story,’” 

recalls Rita McClenny, the CEO of VTC, which part-

nered with the marketing firm JMI on the survey. 

For McClenny, a Black woman born and raised 

in Virginia, these responses weren’t surprising. But 

the hard data served as the catalyst she felt the orga-

nization needed to drive a more inclusive approach 

to tourism. “Images do make a difference. If I don’t 

see myself in the story, then I don’t believe neces-

sarily that I’m welcome there, because no one looks 

like me.”

Using these insights, VTC adopted a wide-ranging  

approach to making Black travelers feel more 

welcome in Virginia, working closely with its ad 

agency, destination marketing organizations, and 

freelance photographers. Since 2018, the organiza-

tion’s 12-person board went from including only 

one Black woman to having five people of color. 

VTC has worked with iconic Virginia museums and 

sites, including Montpelier, Monticello, Jamestown, 

and Fort Monroe National Monument, to tell parts 

of Black history that had been forgotten or buried. 

Monticello now showcases the lives of prominent 

Black residents such as Sally Hemings, a woman 

born into slavery in Virginia who had several chil-

dren with Thomas Jefferson—a story most docents 

previously weren’t equipped to tell, McClenny says.

VTC is starting to see the impact of its efforts. In 

2021, the company’s annual Visitor Profile survey 

showed 74 percent of Black travelers to Virginia were “very satisfied” with 

their trip that year, a rate on par with that of leisure travelers overall. But 

the work is never done, according to McClenny. Her team is strategizing on 

highlighting Black history as part of the 250th anniversary of the American 

Revolution in 2026, while also ramping up efforts to identify and remove 

biases against other groups, including Asian Americans, LGBTQ travelers, 

and visitors with disabilities.

“It’s all about protecting what we honor,” McClenny says, “and preserving 

your beliefs to share with others to appreciate. It comes down to love.” 

A couple enjoys a treetop 

adventure near downtown  

Williamsburg, Virginia.

VIRGINIA TOURISM CORPORATION

FOR WELCOMING EVERYONE



Travel Deeper in Egypt with

Preeminent Archaeologists

Imagine having the Great Pyramid of Giza 

to yourself or standing between the paws 

of the Great Sphinx—accompanied by the 

foremost experts in Egyptology. Explore 

the Land of the Pharaohs with one of the 

world’s most renowned archaeologists, 

Dr. Zahi Hawass, and Egypt’s Secretary-

General of Antiquities, Dr. Mostafa 

Waziri. Enjoy a VIP tour of the Grand 

Egyptian Museum and a private visit to 

the Valley of the Kings. Archaeological 

Paths off ers an experience of Egypt like 

no other.

Learn more at archaeologicalpaths.com

10 Nature-Filled, Culture-Rich Ways to

Experience Scottsdale

From scenic Sonoran Desert hikes and 

Frank Lloyd Wright’s Taliesin West 

to the vibrant streets of Old Town, this 

destination in the “Valley of the Sun” 

is equally inspiring and invigorating. 

Whether you’re a first-time visitor or 

a seasoned regular, don’t miss these 

quintessential Scottsdale experiences.

Discover all there is to see and do in 

Scottsdale at ExperienceScottsdale.com

ADVERT ISEMENT

From our partners: your guide to the best the world has to offer

COMPASS

http://archaeologicalpaths.com
http://ExperienceScottsdale.com
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Off the Hook
Photographer, graphic designer, and world traveler  

Troy Litten has a soft spot for objects of a bygone era. 
His longtime obsession: pay phones around the globe.

Photographs by Troy Litten
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B R A Z I L P O L A N D

S L OVA K I A U K R A I N EU N I T E D  S TAT E S



hospitality, fabulous resorts, and cultural 

offerings, all set against the backdrop of 

stunning landscapes.

What better way to define your own golden 

age of travel? Gourmands discover culinary 

delights, from fine dining to fresh-catch 

eateries. History and culture fans dig into the 

past at museums, catch Tony-winning shows, 

browse prestigious art collections, and attend 

waterfront festivals. Nature lovers explore 47 

miles of pristine Atlantic coastline or hit the 

links at sun-soaked golf courses.

With breezy days and elegant nights, 

experience what traveling in style means to 

you in America’s First Resort Destination.

YOUR OWN
PERSONAL 

GOLDEN AGE

S
TROLLING DOWN WORTH AVENUE IN

Palm Beach, you drink in the retro 

glamour and dreamy ambience. At 

a Kravis Center for the Performing 

Arts concert, you feel a tingling in your spine. 

And at John D. MacArthur Beach State Park, 

you glimpse tropical fi sh and squid in a shallow-

water reef. 

These local gems represent a lesser-known 

side of Florida, The Palm Beaches. Exceeding 

visitor expectations for 125 years, this 

world-class coastal region serves up genuine 

THE AFAR GUIDE TO TRAVELING DEEPER 

IN THE PALM BEACHES

In town for a weekend or longer? Check out a 

wealth of recommended nature-filled and 

culturally inspiring experiences. 

STAY: For quintessential Palm Beach 

accommodations, check in at The Breakers 

Palm Beach—captivating guests at its ocean-

front property since 1896.

DO: Explore bonsai beauty at the Morikami 

Museum and Japanese Gardens and Florida 

history at the Henry Morrison Flagler 

Museum. 

EAT: Start your day at an independent spot, 

like Ganache Bakery or Papa Kwan’s. Lunch 

like a local at Troy’s Barbeque, then savor an 

authentic Spanish dinner at Andalucía 

Tapas Bar & Restaurant. For a handcrafted 

frozen treat, stop by Cielito Artisan Pops.

ADVERT ISEMENT

http://THEPALMBEACHES.COM
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THE GOLDEN AGE OF TRAVEL IS BACK in The Palm Beaches. As America’s 

First Resort Destination®, The Palm Beaches are renowned as the warm-

weather getaway by discerning guests for over 125 years. Premier resorts are 

calling, with fine beaches, elegant pools, lavish spas and gourmet dining.

ThePalmBeaches.com

http://ThePalmBeaches.com


Spirits soar when  

the mercury drops.

WVtourism.com

Exhilaration beats hibernation in the wide-open, uncrowded beauty of 

West Virginia. It’s a powder-white landscape packed with more than 1,500 

miles of hiking trails, five ski resorts and world-class recreation. This is 

the soul-stirring escape you’ve been longing for. 

BLACKWATER FALLS STATE PARK

http://WVtourism.com
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A Big Family
When the COVID-19 pandemic  

ground her globe-trotting life to a halt,  
writer Sisonke Msimang learned  

deeper truths about travel.

Illustrations by  

Yolande Mutale

CONNECT
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I  A M  T H E  C H I L D  of a freedom fighter and an accountant. 

My idealistic father left South Africa when he was 19  

due to his anti-apartheid actions. My pragmatic mother 

was the top student in her newly independent country of  

Swaziland, now named Eswatini. I was born there, grew up 

in Lusaka, Nairobi, and Ottawa, and as an adult have spent 

most of my time living in major cities, including New York 

and Johannesburg. I see myself as a blend of my parents: a 

pragmatic idealist. I travel for practical reasons—and also  

because I love the bustle of chaotic streets, the rhythms of 

markets, and the feeling of limitless possibility. 

And yet, for the last eight years, I have found myself  

living in Western Australia, in Perth, where there is lit-

tle bustle, there are few markets, and daily life is very, well,  

predictable. Here, the idealist in me often feels defeated by 

the pragmatist.

Johannesburg is an energetic, fast-paced city, but for all 

its merits, it doesn’t sit on a body of water. So, though my 

husband and I both feel deeply connected to South Africa, 

by the time our daughter was five and our son two, in 2013, 

we also felt exhausted and frazzled. My husband was born 

and raised in Perth, where he spent his childhood clamber-

ing on the idyllic sand dunes across the street from his fam-

ily’s house. He was pining for home. And so we went. 

In the beginning, our life in Perth was great. We bought 

an early 1900s cottage less than 15 minutes from the beach 

where my husband grew up. Our children became as com-

fortable in the water as they were on land, and when they 

rode their bikes around the neighborhood, we never worried 

about their safety. Still, it didn’t take long to realize that liv-

ing in a remote, majority-white city had downsides I hadn’t 

fully anticipated.

Although my children now have Australian accents and 

play sports, some people consider them outsiders since their 

skin is brown. They have been commended for speaking 

English so well and constantly face the question “Where 

are you from?” Within a couple of years of arriving, it  

became clear that, for their emotional health, our kids 

needed to know that the world was far noisier and more 

complex than Perth. So we watched the news together 

and talked about earthquakes and elections. I bought 

them a globe and spun it, calling out the names of places 

our fingers landed. I wanted them to know that the world 

was big and there were places where they were not the  

minority. I wanted them to know there were places 

where history loomed large and majestic. I wanted them 

to know they belonged in all these places as much as 

anyone. I wanted them to be comfortable everywhere. 

T R AV E L  H A D  P L AY E D  a big role in shaping my 

identity, in enabling me to see my surroundings 

in new ways, to understand the long, proud histo-

ries of people and places that I now realize weren’t featured 

in my children’s school textbooks. My husband and I were 

convinced that travel would teach our kids to be curious 

and compassionate, that they would learn how to navigate 

discomfort and celebrate difference. When we went on  

family vacations, I asked my children what they observed 

about the streets of Ubud, Bali, or about the landscape on 

the drive from Johannesburg to Durban, South Africa. 

My daughter would focus on the trees in every new 

destination and observe how different they were from 

trees in Perth. In Ubud, the trees were greener, with 

much larger leaves. Johannesburg had majestic jaca-

randas that reached across the city’s old streets. My six-

year-old son insisted on picking up all the trash on the 

beach in Bali. His class had been learning about the  

impact of plastic on the environment, and he told us  

he wanted to “make Bali as clean as Perth to save the  

turtles.” When we traveled as a family, I felt the ideal- 

istic part of my identity take over. Every trip was an  

opportunity to learn out loud, to take pleasure in our 

connections and differences with others.

Then the pandemic hit. Western Australia closed its bor-

ders in March 2020 and enacted one of the strictest quar-

antine regimes and travel bans in the world. Suddenly, 

my husband and I were able to complete work contracts  

virtually. I didn’t have to get on planes, since there was 

this tool called videoconferencing that had never felt 

compelling and soon became the only option. 

The bans were highly successful from a public health 

perspective. We lived in splendid isolation, with near- 

zero community transmission of COVID-19. Our mask 

mandates were lax, we did not get sick, and we did not  

experience the lockdowns that defined the pandemic for 

so many people. The mining industry and generous gov-

ernment benefits buoyed the economy, and when shots 

were rolled out, Western Australia achieved a remarkable  

98.1 percent double vaccination rate.

It was joyous at first, but the novelty soon wore off.  

The continuing border closures grew to be especially tough 

I
CONNECT
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on those of us who had family overseas. When a beloved  

uncle died in South Africa, I couldn’t risk leaving Perth,  

because there was no guarantee I would be let back in again. 

As others got back to “normal,” our borders remained firmly  

closed. We weren’t locked down, but we were most definitely  

shut in. 

My children had last visited South Africa in 2017, when 

they were nine and six years old. I worried about how all 

this time without travel would alter their connection to the 

country and how it would make them less global. My chil-

dren grew so sheltered that when we went into Perth’s  

Chinatown, they were frightened by the sight of a home-

less man stretched out on the sidewalk. I had imagined rais-

ing fearless little beings who would brave their way through 

the world. Instead, they’d begun to seem fragile, insular, and  

unaware of their privilege. They were turning into little 

pragmatists before my eyes, playing life safe. 

I N  M A R C H  2 0 2 2 ,  after 697 days, Western Australia  

reopened its border. I recall listening to the announce- 

ment on the radio, and then falling into a seated posi-

tion on the coffee table, weeping. 

I flew to Johannesburg three weeks later, by myself. I 

had graves to visit and more tears to shed about loved ones  

COVID-19 had taken from us. I wanted to do that on my own,  

to have space to grieve without worrying about managing 

my kids, whom I suspected would need to have their hands 

held in new ways. 

Ten days later, my husband and kids joined me for a 

homecoming that was nothing short of remarkable. My son 

had just turned 11 and my daughter would soon be 14. They 

spent their first 48 hours feeling anxious, constantly check-

ing their TikTok accounts on their iPads. 

But their cousins wouldn’t allow them to disappear into 

the digital world. Within days, my kids were pulled into the 

specialness of the not-quite-sibling love that defines cousin- 

hood. There was something solid and enduring about watch-

ing them laze around with their long limbs, 

looking alike and different all at the same time.  

It was a marvel to observe.

In South Africa, my children were exactly  

who they are in Australia: respectful, kind, 

and patient kids who know how to make their 

aunties laugh and who give their grandfather  

the hugs he needs. No great cultural divide sep- 

arated them from their cousins. They watched 

the same shows, listened to similar music, and 

played the same games. There were local vari-

ations and lots of teasing about accents, but 

their connection to family was durable and their  

relationship with the world secure. 

As I watched these sweet family moments  

unfold, I realized that I had once approached 

travel as an escape and as an opportunity to 

teach our kids how to live fuller, more emo-

tionally robust lives. My husband and I wanted 

them to be defined by their travel experiences.  

On this trip, I finally understood that living 

emotionally robust lives is not a function of travel. Instead,  

my children’s identities as caring, sensitive young people 

will define their travel experiences; it will help them deal 

with the practical realities of travel while keeping their 

hearts open to its rewards. 

One of my favorite memories of the trip was the 

time 20 of us—my family is large!—traveled to Kruger  

National Park. We drove a convoy of cars through the 

bush, kids in the back, guidebooks out, binoculars on. 

I listened to the cousins tell one another tall tales, bet 

on who would see a lion first (we saw no lions), and just 

be kids. And then we came upon a group of elephants. 

There could have been 20 or more. Our cars stopped and 

we watched them cross the road in front of us: mothers 

and babies and old ones and bigger ones. Marvelous and 

ancient. My daughter piped up from the back, “What a big 

family! Just like us.” 

As I watched these sweet  
family moments unfold, I realized 
that I had once approached travel 

as an escape.

I’m hopeful that my future travels will be less fraught 

with the weight of what I want my kids to learn. Since  

returning to Perth, I’ve looked at other people with the  

same awe that my daughter brought to our elephant view- 

ing. There is something important in realizing that travel  

is ultimately about being able to observe a distant place 

and people with recognition. To look at others and say, 

“What a big family! Just like us.” 
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Chill Out
In steamy Singapore, ice kachang  

is a choose-your-own cooldown adventure.

Photographs and text  

by Faris Mustafa

In the world of ice 

kachang, toppings—from 

fruit to tapioca pearls—are 

considered an art form.
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T H E  S I N GA P O R E  S U N  is high in the afternoon sky, the heavy air sticky  

with humidity. I, however, am unfazed. I’m standing in the shaded com- 

fort of  ABC Brickworks, one of Singapore’s oldest hawker centers, waiting  

patiently in line at the Jin Jin Dessert stall. And any moment now, I’ll be  

savoring the sweet, sweet chill of ice kachang. 

As the line creeps forward, I watch as local office workers—women in  

skirts and heels, men in short-sleeved shirts and pressed pants—return to 

their tables holding towers of shaved ice on a bed of beans (kachang means 

“bean” in Malay) and smothered in fruit, jellies, and neon-colored syrups. 

Many chilled and frozen desserts are available 

in this relentlessly hot island nation located one  

degree north of the equator. But ice kachang—

which dates to the mid–20th century—holds 

a special place in the heart of Singaporeans 

young and old. 

It wasn’t exactly love at first sight for me.  

Until I moved to Singapore full-time, I visited 

the city-state frequently. For years, I passed the 

ubiquitous stalls hawking the psychedelically 

colored treat . . . and just kept on walking. I 

thought it would be much too sweet, and at the 

time, I had a no-fluorescent-foods policy. 

In 2016, a friend finally convinced me to give 

it a try. I was hot, hungry, and thirsty—and ice 

kachang was a revelation. As I took my first 

bite, waves of flavor washed over my tongue. 

The dessert was extremely light, absolutely  

refreshing, and sweet, though much less cloying 

than I’d believed it would be. It was an almost  

medicinal experience: The combination of ice 

and sugar restored my hydration levels and 

T



syrup and nata de coco, my go-to flavor combination, then join the office  

workers at the yellow tables spread throughout the hawker center. I eat 

quickly, using a wide soup spoon to shovel up the ice before it melts. Some 

people like to leave the final dregs; others, myself included, drain the  

remainder as if it were leftover milk in a cereal bowl. I lean back. Six years 

and countless bowls in, ice kachang still has the power to satiate and cool.

I T ’ S  A N O T H E R  H U M I D  evening when I meet Shermay Lee, a chef, award-

winning cookbook author, and authority on Singapore heritage cuisine. Lee 

is the niece of Singapore’s founding father, Lee Kuan Yew, and now runs 

her own product line, Shermay’s Singapore Fine Food. We’re sipping tea at 

This page, from top:  

To make ice kachang, vendors 

shave ice into a bowl. Then 

comes a scoop of condensed 

milk and toppings, such as  

gula melaka syrup and pandan- 

leaf jellies. Opposite page:  

One of Singapore’s 100-plus 

hawker centers.

boosted my blood sugar, just the remedy for an over-

heated traveler. 

To this day, I love observing the ice kachang assem- 

bly process, and this visit to ABC Brickworks is no dif-

ferent. As I near the front of the line, I watch as Ewan 

Tang, co-owner of the Jin Jin stall, works. First, he 

places a scoop of cooked, sweetened adzuki beans and 

a scoop of jellylike attap chee (palm seeds) into a bowl. 

He then places the bowl beneath a machine that trans-

forms a chunk of block ice into a snowy pile of shaved 

ice. From there, things get more interesting—and 

more colorful. Tang drizzles condensed milk and the 

The combination of ice and 
sugar restored my hydration 

levels and boosted my  
blood sugar, just the remedy 
for an overheated traveler.

a mutual friend’s house as she shares the, 

admittedly hazy, history of ice kachang.

Shaved ice, of course, is not original to 

this part of the world. Historians believe 

that in the mid–19th century, ships began 

to import naturally occurring ice to places  

such as Hawai‘i, where people would pain-

stakingly shave blocks of ice by hand. This  

diner’s desired syrup (from rose to sarsaparilla to pan-

dan leaf) and adds the customer’s preferred toppings, 

which might include sweet corn kernels, peanuts,  

durian fruit, jackfruit, mango, the jellied coconut 

known as nata de coco . . . the list goes on.

While a traditional “recipe” exists for ice kachang— 

gula melaka (palm sugar) syrup, beans, and conden- 

sed milk—these days, the variations are endless. 

When it’s my turn to order, I go with strawberry  



Peak Flavor

When it comes to ice kachang,  
it’s all about the toppings, many  
of which are local to Singapore. 

Newbies are best served by  
trying a hawker stall’s recom-

mended combinations, but true 
pros know exactly what they  

like—and what they don’t. Here,  
a graphic guide to the most  

common ingredients used to dress  
up the icy dessert. 

5 8

changed when freezers were introduced in the 1940s, Lee says. 

In Singapore and Malaysia—once a united country—ingenious 

street vendors used this newfangled machine to create large 

blocks of ice, which they then transformed into a fluffy pow-

der using hand-cranked ice shavers. Vendors would scoop the 

ice into a compact sphere—known as an ice ball—drown it in 

syrup, and serve it as a snack meant to be eaten with the hands. 

Over the years, as the nation evolved (Singapore gained its  

independence in 1965), the ice ball morphed into ice kachang 

as we know it: a tower of shaved ice best eaten with a spoon. 

Now, Lee says, there’s a tendency for ice kachang hawkers to 

try to outdo one another with over-the-top flavor combinations.  

(Singaporeans have a friendly but serious rivalry with  

Malaysians about who makes the best ice kachang.) 

“In a sense, the ice ball–to–ice kachang evolution re-

flects progress in a post–World War II era,” Lee explains. 

“[We went] from eating it with bare hands on the streets of 

old Singapore to having the luxury of sitting at a hawker 

center with a table and stool under a roof with a fan.”

Lee says that things continued in much the same way 

until the early 2000s. As younger Singaporeans sought 

work outside the food industry, and even off the island, ice  

kachang—and the multigenerational hawker stalls selling  

it—became endangered. In 2011, the government stepped 
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Where to Try Ice Kachang  

in Singapore

Ice kachang is the gold standard of frozen 
desserts on the island. But there are many 
shaved-ice variations to try, including  
cendol, shaved ice finished with green rice-
flour jellies flavored with pandan leaf, and 
kakigori, made with fluffier ice and topped 
more simply with syrups and condensed milk. 
Here’s where to eat up and chill out.

JIN JIN DESSERT

ABC Brickworks Market & Food Centre

Ewan Tang and Calvin Ho are known for their 
intricate desserts, including ice kachang  
and their own creative concoctions. Try their  
Gangster Ice, a potent blend of mango, durian, 
and snow ice (shaved ice made from a mix  
of water and condensed milk). 

BLANCO COURT

Old Airport Road Food Centre

The affable Tans, a husband-and-wife team, 
serve more than 30 varieties of ice kachang, 
using such local ingredients as soursop fruit, 
grass jelly (made from the bitter cincau plant), 
and sea coconut (the fruit of the palmyra 
palm). Their Tadpole Sea Coconut—shaved 
ice topped with fruit and “tadpole” eggs made 
of flavored jelly—is one of the most refreshing 
dishes you’ll eat on the island. 

LIKE PUDDING

Golden Mile Food Centre

When it comes to ice kachang and cendol, 
Chen Hsien Yi, a Taiwanese immigrant, and his 
three sons focus more on the toppings than 
the syrups. For something different, try one of 
their Taiwanese specialties, including snow ice 
and soursop ice jelly, which is similar to Jell-O.

TIAN LIANG YUAN

Alexandra Village Food Centre

If you want ice kachang in its purest form—
shaved ice, adzuki beans, gula melaka syrup, 
and condensed milk—visit Tian Liang Yuan. 
Bonus: The stall is in a hawker center that’s  
frequented primarily by locals and is virtually 
unknown to tourists. 

LIANG LIANG GARDEN

Tiong Bahru Market

This stall is known for its creative pairings: 
think mango and durian, or honey and aloe 
vera. The pièce de résistance is Dinosaur ice 
kachang, which substitutes Milo, the chocolate- 
flavored malted milk powder, for syrup. 

in, creating programs and offering grants to, in part, encourage young 

people to learn the trade. The government also worked with hawker stall 

owners on succession planning. In December 2020, UNESCO added hawker 

culture to its list of Intangible Cultural Heritage traditions. 

At the time, Singapore was in one of its many COVID-19 lockdowns 

and hawker centers were closed for dining. Some stall owners had pivoted 

to offering delivery service, but that wasn’t possible for those making 

ice kachang. The news, however abstract, was a little lift to the spirit—a  

reminder of the role of hawker centers in Singapore cuisine. 

As I leave Lee, I reflect both on her words and on the past few years. 

Thanks to government support and the recent easing of COVID-19 restric-

tions, most stalls have reopened and are as busy today as they once were. 

In Singapore, one of  

the best ways to 

escape the heat (and 

eat well) is to spend  

an afternoon in a 

shaded hawker center. 

On my journey home, in fact, I pass by a hawker  

center so lively and brightly lit it’s like a beacon. 

Inside, people sit around tables, laughing and 

talking, many of them dipping spoons into those 

technicolor towers, those symbols of place and 

national identity. It feels like a revelation. 
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Old Trails
On a trip across Jordan, writer ANDREW  F INDLAY and  
photographer KAR I  MEDIG cycle through sandstone  

canyons, explore ancient archaeological ruins, and receive  
an invitation to tea in the desert. 
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Previous page: One morning, before the sun rose too high, Kari and I played around  

with our mountain bikes on the grippy sandstone of Wadi Rum, the surreal desert situated  

along the southeastern border between Jordan and Saudi Arabia.

“Yalla, yalla!” Sari Husseini called out in Arabic. “Let’s go!”

With 10 miles of trail ahead, we pedaled away from 

Jebel es Saffaha, a mountain in southern Jordan with a 

long narrow ridge leading to its summit. To the west,  

the Arabah Valley cut a swath next to the Israel-Jordan  

border. To the east, the Ard as Sawwan Desert unfolded 

into a shimmering haze toward Saudi Arabia.

In the spring of 2022, photographer Kari Medig and 

I set off with our mountain bikes, a pickup truck, and 

our guide, Sari, to ride on sections of the Jordan Trail, a  

recently established 420-mile hiking route—with plenty  

of parallel biking paths—that traverses the length of the  

country. Sari, who owns the Amman-based company 

Cycling Jordan, rode with us, and a driver shuttled us  

between sections of the trail in his truck. We started our 

journey in the hilltop village of Umm Qais in the for-

ested northwest and 10 days later ended in the Red Sea 

port city of Aqaba.

The Jordan Trail officially opened in 2017, after two 

years of work linking ancient trade routes and footpaths. 

The ambition is to support rural economies and encour-

age travelers to explore the nation’s diverse landscapes. 

“I love the fact that the Jordan Trail connects the coun-

try north to south, like a bridge or human highway, con-

necting villages, building relationships,” Wael Sabanekh, 

a Jordan Trail Association founding member, told me.  

“I see the trail as a way to preserve our nature and grow  

it instead of demolishing it to build another holiday  

residence or another highway or street.”

For thousands of years, the land now known as Jordan  

was the crucible of trade in the biblical world. The coun-

try is layered with the monuments of Islamic kings,  

Roman conquerors, Crusaders, Ottoman rulers, and 

others. Jordan gained independence from British colo-

nial rule in 1946.

As we rode along the trail, what struck Kari and me 

most was the warmth and openness of Jordanians we  

encountered on the way. Close to Siq al-Barid, also 

known as Little Petra, we happened upon a group of men  

celebrating Eid al-Fitr, the holiday marking the end of 

Ramadan, and we made an impromptu stop. 

The group included, among others, an imam who 

was quick to laugh. As if by magic, one of the men coaxed 

flames from a handful of twigs, arranged rocks around 

it, and put a kettle on for tea.

Tea led to a generous invitation for a late-afternoon 

lunch. Kari and I took off our bike helmets and joined the 

men on a red blanket spread on the ground next to two 

SUVs parked at angles to block the wind.

Two hours later, Sari rose from the ground where a 

dozen of us sat cross-legged. Light was fading. 

“Shukran,” he said, holding his right hand to his heart, 

thanking our trailside hosts. Bellies—and hearts—full, 

we hopped back onto our mountain bikes and rode on 

through a rocky landscape glowing golden in the early  

evening light.
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Before it grew into the modern capital of 4 million people, Amman was a city of seven hills.  

The hilltop archaelogical site of Jabal al-Qala’a affords a bird’s-eye view of old Amman’s narrow 

streets. It is rich with ruins, including the Temple of Hercules, pictured here.
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Mountain biking in Jordan is still a nascent sport. The Jordan Trail is one space  

where bikers can ride; another is Amman National Park. On a hot, dusty day, we joined an informal  

outdoor club for a ride in this forested preserve, located on the outskirts of the capital.
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Clockwise from top left: Visitors can live like a Bedouin—well, sort of—at Martian Desert Camp in Wadi Rum, where 

they can walk on silky sand, share communal meals, and sleep in versions of traditional Bedouin tents; guide  

Sari Husseini cools off on the trail; travelers visit the ruins of Umm ar-Rasas, built by the Romans as a military fortress 

during the 3rd century; hospitality is an art in Jordan, where breaking bread with strangers could mean sharing  

a platter of spicy chicken and rice (as pictured), fresh pomegranate juice, or maqluba (a slowly simmered dish of rice, 

chicken, potatoes, and vegetables served inverted on a plate).
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How to Experience Jordan

Royal Jordanian Airlines 

offers direct flights to 

Amman from Chicago’s 

O’Hare International 

and New York’s John F. 

Kennedy airports, while 

United Airlines operates 

a nonstop flight from 

Dulles International near 

Washington, D.C. 

Spring and fall are the 

best seasons to visit. With 

daytime temperatures 

reaching the low 80s and 

cool nights in the 60s, 

the weather is perfect for 

visiting historic sites and 

exploring the Jordan Trail. 

The trail remains a work  

in progress. Trail improve- 

ments are ongoing, as  

are efforts to expand rural 

tourism in and around  

the 75 communities the 

route passes through, 

including guide training 

and the development  

of homestay opportunities 

for hikers. For the truly 

ambitious, the Jordan  

Trail Association hosts an  

annual thru-hike every 

October, a nearly 40-day 

trek that starts at $4,500 

and includes guides, all 

meals and accommodation, 

transfers from Amman, 

and a support vehicle. 

Experience Jordan 

Adventures runs a wide  

range of guided excur- 

sions, such as a one-day 

hike around Umm Qais  

and the Roman ruins  

of Gadara (starting at $175 

per person including  

lunch with a local family). 

A nine-day adventure 

features hiking a scenic 

section of the Jordan 

Trail from Dana to Petra, 

swimming in the Dead 

Sea, and visiting the 

otherworldly landscape  

of Wadi Rum (starting  

at $1,495 per person).  

The company also offers 

the custom Best of the 

Jordan Bike Trail, a  

nine-day cycling trip 

starting at $300 per day 

for the luxury option.

For travelers looking to 

experience a lesser known 

side of Amman, consider 

joining Diana Sarhan, who 

leads walking tours with her 

company Dtour, through 

Jabal al-Weibdeh, the fasci-

nating bohemian neighbor-

hood where Christianity  

and Islam intermingle and 

liberal attitudes prevail.  

It’s full of treasures such 

as Darat al Funun, a gallery 

located in a terraced 1920s 

villa, and other attractions, 

including cafés and the Beit 

Sitti cooking school, where 

travelers can learn to make 

Jordanian dishes.



Jordan’s population has swelled in the past decade, with people fleeing conflict in neighboring  

Syria and Palestine. According to the United Nations High Commissioner for Refugees, some 675,000 Syrian 

refugees and more than 2 million Palestinians are living in Jordan. While passing through Deir Alla, 

a city on the Jordan Valley Highway, we met this young boy joyfully pedaling in circles in a gas station  

parking lot and sporting the flag of Palestine on his elongated bicycle.
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This page: Archaeologists using radiocarbon dating believe camels were first domesticated  

on the Arabian Peninsula sometime around 1000 B.C.E. In the deserts of southern Jordan,  

camels transported goods in great caravans that traveled the spice trade routes and enriched  

the city of Petra. They are still used as pack animals today.

Opposite page: Many Bedouins retain a semi-nomadic existence, living in tents  

with their families and tending livestock on the land. Ahmad Saideen (pictured), owner  

of Martian Desert Camp, has used his heritage and resources to develop a thriving  

tourism business around the culture and landscape of Wadi Rum. 



7 3





Ph o to i l l u s trat i o n s  by  

D E L C A N  &  C O .

by  

J E S S I C A  C A M I L L E  

A G U I R R E

                     A space tourism  

                      industry is being  

      built on the promise  

      of personal and existential 

            transformation.

But at what cost?

7 5

ff



It was a fine spring evening in New York City, and the  

Goldberg brothers were at an event to consider the prop-

osition of traveling to space. They had tippled a few cock-

tails, their mood was convivial, and, from their posture  

of repose on the fifth floor of the private club Zero Bond,  

the notion sounded very tempting. “The idea of being 

able to see the world from afar is pretty interesting,”  

Eric Goldberg said. “I do think there is an appeal to it,”  

Mike agreed. “Going to space is fucking cool. I don’t want 

to sound obnoxious, but you can go to a lot of places on 

Earth—not everybody gets to go to space.”

It wasn’t just the exclusivity of spacegoing that enth- 

ralled them, though. The real allure was the possibility of 

transcendence. As though describing a hallucinogenic trip,  

the terms used by explorers and astronauts to recount  

reaching the limits of the atmosphere depict something 

like experiencing the sublime. “I floated out of my seat 

and over to the window, and there was the coast of Africa  

coming up over the horizon,” the former astronaut Jeffrey  

Hoffman told me by phone a few weeks after the Zero 

Bond event. “I saw the curvature of the Earth and the thin 

blue line of the atmosphere. You’re looking back at Earth 

from an environment that doesn’t support any life. That’s 

when I really started to appreciate how wonderful Earth is.”

What Hoffman described is what has been called the 

Overview Effect, a phenomenon chronicled by astronauts 

to describe a sudden sense of awe or divine recognition that 

they feel when they depart from the planet and then turn 

and look back at it: a lump of rock spinning through the 

universe distinguished by its protective shroud of exha-

lations—the cumulative effect of the living enabling life.

Teasing this kind of cognitive convulsion has become a  

key selling point in the growing space tourism industry,  

led by firms founded by Richard Branson, Jeff Bezos, and  

Elon Musk and joined by an ever-expanding number of  

smaller companies offering space experiences. “Will leav-

ing Earth bring you closer to it?” asks a Virgin Galactic  

advertisement. Blue Origin declares on its website that the view of Earth from 

space is “life changing.” SpaceX quotes the late NASA astronaut Sally Ride  

saying her perspective on the planet from above made her appreciate the fragility  

of human life. 

These three companies, founded by technologists with space ambitions 

that extend far beyond short commercial flights for tourists, have taken doz-

ens of people to space in the past couple of years, spearheading what is fore-

cast to be a $3 billion industry within the decade. In September 2021, the first 

all-civilian flight launched into orbit, followed by a Japanese billionaire’s self- 

funded trip to the International Space Station (ISS); the same billionaire con-

tracted SpaceX for the first civilian moon mission, slated for 2023. Earlier this 

year, in April, a crew of wealthy businessmen also visited the ISS on a flight  

coordinated by SpaceX and another company, Axiom Space. Extrapolating 

from the ticket prices that have been made public, the average cost for these 

trips to the ISS is more than $50 million per passenger. Effectively, that makes 

visiting the ISS one of the most exclusive journeys available.

There are cheaper options for obtaining the Overview Effect, including stay- 

ing in suborbital flight. (Orbital flights, like those to the ISS, reach velocities 

that allow them to escape the gravitational pull of the planet and encircle it;  

suborbital flights, like those proffered by Blue Origin and Virgin Galactic,  

reach space for a few moments, then return to Earth.) But the Goldbergs were 

at Zero Bond to consider a third option, established by two of the original 

members of the eight-person crew that inhabited Biosphere 2, a fantastical 

1990s project to advance space travel by creating a closed ecological system in 

the Arizona desert. 

Space Perspective, founded in 2019 by wife-and-husband duo Jane Poynter  

and Taber MacCallum, offers flights in a capsule attached to a hot-air balloon 

that are set to launch in 2024. The balloon ascends to a height of 20 miles 

above the planet, far short of the 62-mile-high Kármán line, recognized by 

the Fédération Aéronautique Internationale as the boundary between Earth’s 

atmosphere and space, but high enough to see partial curvature, when the 

Earth’s horizon begins to reveal its roundness. It is billed as the first luxury 

spaceflight experience. The deep leather seats, soft lighting, and immaculately  

polite bartender at Zero Bond were no accident—they gestured at the kind of 

adventure Space Perspective intends to offer. This is an image of space travel  

not as a spartan excursion into a pitiless void but as a kind of transcendental 

cocktail party in the sky. 

As a carbon-neutral company requiring almost none of the fossil fuels for its 

trips that rocket launchers rely on, Space Perspective promises something else, 

too: exoneration from the sticky moral problems most commonly associated  

with space tourism. A rocket launch can burn 11,000 gallons of fossil fuel per 

second during liftoff, and a space shuttle takes around eight and a half minutes 

to reach orbit. Between the environmental cost and the astronomical price of a 

ticket—set against the backdrop of planetary climate breakdown and the ero-

sion of basic social protections—some of the civilians paying millions to rocket 

into space over the past year haven’t seemed much like travelers in search of sub-

limity; to people like the Goldbergs, they’ve seemed treacherously out of touch. 

Instead of a spiritual seeker on a righteous quest for nirvana, a certain kind of 

space tourist has appeared more like a modern-day Orpheus, who, in the instant 

that he peers behind him for reassurance from the most beautiful sight imag-

inable, dooms himself to live without it for eternity.
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Jane Poynter, 60, still believes in the transformative power of sending civilians 

to space, even if she’s trying to do things a little differently. Before her event 

at Zero Bond, I met her at the Rose Center for Earth and Space at the American  

Museum of Natural History on Manhattan’s Upper West Side, where, instead 

of looking at simulations of planets, we sat on a bench in the dark and talked  

in too-loud-for-museum voices about the urge to go to space. Poynter was 

29 when she sealed herself inside Biosphere 2 for two years to see whether 

the ecosystem she and others had built, with financing from the nephew of 

a Texas oil tycoon, could sustain human life. The experiment proved fraught, 

weighted by the scope of its own ambition, but Poynter and her crewmates 

saw their mission through, despite hunger and oxygen deprivation. 

While living in Biosphere 2, Poynter started the Paragon Space Development 

Corporation, her first space exploration company, with MacCallum and a third 

collaborator, Grant Anderson. The trio and their researchers at the company  

developed life support tools and other sys- 

tems for NASA; they also advised Elon Musk 

while he was establishing SpaceX. In 2011, 

Poynter and MacCallum were contacted by a 

Google engineer named Alan Eustace who 

wanted to break the record for the world’s 

highest skydive. Along with two other parties, 

they created a space suit that would replace the  

need for a pressurized capsule—which sky-

divers who jump from great heights often use 

for the ride up—and sent Eustace to a record-

breaking altitude of 135,890 feet using an age-old technology: a balloon.

That became the seed of a company called World View, founded by Poynter 

and MacCallum, which promised to take tourists to the edge of space via bal-

loon. Those journeys never materialized, and Poynter and MacCallum even-

tually left World View and started Space Perspective three years ago. Poynter 

sees the company’s mission as one that is in step with the other spacefaring 

ventures: to make the experience of visiting space accessible to more people, 

whether they’re in it for the Overview Effect, for the exclusivity, to live out  

astronaut fantasies, or to be part of something that feels like the future. “Here’s 

the way to think about space travel,” she told me. “Aviation, in the beginning, 

was for wealthy people and governments. Now, people rely on it for delivery, 

for bringing the family closer—it’s affecting so much of our lives. The same 

will be true of space travel.” 

Using balloons to reach such heights isn’t unprece- 

dented. Aeronauts—the balloon-piloting explorers of the 

late 19th and early 20th centuries—became heroes (or they 

perished) as they traveled to elevations unknown to sci-

ence; in 1862, two British aeronauts reached an estimated  

37,000 feet, the upper end of a modern airplane’s cruis-

ing altitude, to help advance studies on the atmosphere.  

MacCallum’s father, an astrophysicist, used balloons to send 

telescopes to space—one of the precedents that prompted  

MacCallum and Poynter to explore the same technology 

for Eustace’s flight and then for Space Perspective. Today, 

balloons are deployed without human passengers to gather 

meteorological data and to study the effects of radiation on 

equipment and astronauts. NASA has had an office devoted  

to ballooning for more than 30 years.

One of Space Perspective’s main talking points is that 

the history of ballooning and the frequency of scientific  

telescope and other research launches show that the 

technology is established, making it a safe way to travel  

to space. Many research balloons use light gases like  

hydrogen and helium, leaving an opening at the bottom 

for excess to escape and allowing them to reach higher 

altitudes than traditional hot-air balloons. The research 

balloons can reach roughly 22 miles above the Earth,  

expanding to the size of a football stadium when fully  

inflated, large enough to contain the Statue of Liberty.  

This will also be the case with the Space Perspective bal-

loons—buoyed primarily by hydrogen, due to a world-

wide helium shortage—that lift its passenger capsules.  

(Hydrogen also powered the infamous Hindenburg airship, 

but as Poynter is quick to point out, that vessel wasn’t a  

balloon.) Since the flights won’t reach zero gravity, pass- 

engers won’t need training or specialized gear such as 

helmets or oxygen masks, and 

they’ll be able to walk around the  

capsule after liftoff. 

But high-altitude ballooning  

is still new in the field of passen-

ger travel, and a balloon on a test  

flight for World View exploded 

during liftoff in 2017. (No one 

was seriously injured.) Poynter  

believes that the method is safe, 

with built-in redundancies, and 

Space Perspective isn’t the only company trying to develop  

the technology; its competitors include World View and 

EOS-X Space, a European space ballooning company. If 

anything, the trips are designed to be the opposite of fear 

inducing: Passengers will ascend slowly for two hours, 

spend another two hours hovering over Florida and the 

Bahamas (where they can look down and see the thin blue 

line of the atmosphere and the waters of the Atlantic), and 

descend for a final two hours before splashing down in the 
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        transcendental cocktail party 

                     in the sky.



of their own windows (nearly 

43 by 29 inches, the biggest 

on the market) before the 

capsule glides back down to 

the desert.

Did You Know? New Shepard 

climbs just above the Kármán 

line, considered the start 

of space by the leading 

international record-keeping 

organization Fédération 

Aéronautique Internationale. 

Prep: Two days of training 

include touring the New 

Shepard rocket, experiencing 

launch simulations, and 

learning to conduct oneself in 

zero gravity.

Price: Bezos has kept the cost 

for rides on the reusable rocket 

under wraps. In an auction for 

its first crewed flight in July 

2021, the winning bid was  

$28 million for a single rider.

Experience: Sixty-two miles 

above Earth, passengers enjoy 

a few minutes of floating 

weightlessly while peering out 

B L U E  O R I G I N

Founded in 2000 by Amazon 

Executive Chair Jeff Bezos, 

Blue Origin launches travelers 

on 11-minute jaunts. Previous 

customers include wealthy 

business executives and Star 

Trek’s William Shatner.

S PA C E X 

Led by tech magnate Elon 

Musk, SpaceX offers the only 

tours into orbit. Just eight 

people—lucky individuals, 

über-rich businesspeople, 

and a retired astronaut 

among them—have traveled 

with SpaceX. For these 

tours, the company uses the 

same rocket, Falcon 9, and 

gumdrop-shaped spacecraft, 

the Dragon, that it does  

to shuttle NASA astronauts 

to the International Space 

Station (ISS). 

Prep: One crew underwent 

months of centrifuge spins, 

fighter jet flights, launch and 

re-entry rehearsals, and even 

climbed snowy Mount Rainier 

for team bonding. 

The (New) Space Race
Space travel is all extremes: The  

prices are high; the minutes of floating 

can be few. And with these three 

billionaire-backed companies leading 

the way, business is booming.

by L I N A  T R A N



Price: A reported $55 million

Experience: On a three-day 

stint in the orbiting Dragon, 

357 miles above Earth, a four-

person crew shared a toilet 

and slept buckled into the 

same seats they launched 

in. No shower was available. 

On another trip captained 

by a former astronaut, three 

civilians spent roughly two 

and a half weeks on the 

ISS, where they ate NASA’s 

freeze-dried meals and their 

return to Earth was delayed 

by weather. Both journeys 

ended with a splash into the 

Atlantic Ocean.

Did You Know? Astronauts 

say SpaceX’s launch brings 

long, rough g-forces, 

thrusting about 4.5 times 

Earth’s gravity onto 

passengers. 

V I R G I N  G A L A C T I C

British entrepreneur Richard 

Branson’s Virgin Galactic 

offers an experience on its 

SpaceShipTwo suborbital 

spaceplane, which can  

function in Earth’s atmo- 

sphere and outer space. As 

with any flight, the journey 

starts on a runway. The 

spaceplane piggybacks on 

another plane to 50,000 feet 

before the rocket ignites  

and the craft ascends. 

Prep: A year of preparation 

culminates in several days of 

bonding and collaborating as 

a passenger team “to create 

a group that is fully equipped 

to enjoy themselves during 

spaceflight.” Passengers are 

also fitted for bespoke Under 

Armour space suits and boots.

Price: $450,000

Experience: The 90-minute 

flight peaks at an elevation 

of around 53 miles: below 

the Kármán line, but past 

the 50-mile mark that NASA 

and the Federal Aviation 

Administration consider the 

start of space. Passengers 

enjoy four weightless minutes 

before reentering the lower 

atmosphere and setting back 

down onto the runway.

Did You Know? In 2019, 

Beth Moses, Virgin Galactic’s 

Chief Astronaut Instructor, 

became the first woman to 

fly to space on a commercial 

vehicle. In July 2021, she 

made a second trip aboard 

the same vessel. 
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Gulf of Mexico. “We’re so used to thinking of spaceflight as high g’s, space suits, 

and the uncomfortable white utilitarian interiors of the capsule, and we said,  

‘To hell with all of that,’” Poynter told the crowd at Zero Bond. “This technology  

allows us to offer this incredibly gentle flight. You go into space at 12 miles an 

hour; it’s silent when it launches. It’s graceful.” 

Operating out of the Kennedy Space Center in Florida, Poynter and her 

team developed the 200-square-foot vessel—a prototype has already been 

sent on unmanned test journeys—intended to capture this new vision of a 

space experience, with configurable seating facing nearly floor-length win-

dows. In renderings, tropical fronds and tiny herb gardens are interspersed 

among deep lounge chairs outfitted with drink trays. Martini shakers sit next 

to champagne chilling in a bucket of ice. 

A few months before their second round of fundraising, which pulled in 

$17 million last May after an initial round had raised more than $40 million,  

Space Perspective announced that Miami restaurateur David Grutman would 

consult on its hospitality experience. Poynter describes each flight as bespoke  

to the preferences of the eight passengers on board, with menus, music, and 

lighting customized to specific tastes. At $125,000 per ticket for a six-hour 

flight, the price is clearly geared toward a certain clientele, but the cost is sig-

nificantly less than flying with Blue Origin or SpaceX. And even though few  

people I spoke with at the Zero Bond event left committed to Space Perspective  

that evening, enthusiasm is there: As of August 2022, almost 900 tickets for 

flights have been purchased. Poynter and MacCallum soon noticed that half 

the tickets sold were to groups that booked the entire capsule, which is when 

they realized that whatever kind of experience nosing toward outer space may 

be, it’s one that people want to share. 

journeys to space that are tailored to transport a tourist,  

the meaning of these flights is measured in large part by 

personal and existential transformation.

Dr. Deana Weibel, a cultural anthropologist and pro-

fessor at Michigan’s Grand Valley State University who 

has studied the effect of space travel and the ways it is  

described—often in religious terms—has observed that 

the people drawn to space exploration often understand 

their lives to be part of a greater destiny. For those to 

whom space travel is important, tourism may be a poor 

term to capture what might be better called a pilgrimage. 

“In Islam and Christianity and to some extent Judaism,  

there is an association between God and the heavens, with 

there being things like angels above us,” Weibel told me 

when we spoke by phone in mid-July. “There’s this idea of a 

great large power, and whether you’re speaking in religious 

terms or astronomical or astrophysics terms, it’s up there. 

And maybe you can understand it better if you go there.” 

Famously, actor William Shatner told Jeff Bezos after a 

trip on a Blue Origin flight that seeing space was like see-

ing death. “There’s the blue down there, and the black up 

there. . . . Is that death? Is that the way death is?” Shatner 

said. Viewing the thinness of the atmosphere protecting 

life on Earth against the vastness of the universe, Shatner 

was struck by how fragile a sheath constitutes the differ-

ence between human existence and the lack of it. 

If space tourism flourishes, the shape that it takes will 

determine the contours of life to come. Space Perspective 

and other ballooning operations—as well as companies 

such as Blue Origin using alternative fuel, and VR start-

ups trying to re-create the Overview Effect without any 

travel at all—seem to thread the needle between account-

ing for the consequences of space travel and making the 

sublime attainable. 

Poynter believes she felt this wonder during her two 

years in Biosphere 2. “We had the most extraordinary 

experience of really understanding what it is to live in 

a finite place,” she told me. “We could see the edges of 

our world, and we were breathing the same oxygen. Our 

CO2 was making the plants around us. . . . There was 

this incredible chemical dance that was going on, clearly  

embedded in our biosphere.” 

In her Space Perspective pitch, Poynter talks about 

this recognition often, citing the shift that was transfor-

mational in her own life, even though it was very much 

of this planet. It might be strikingly palpable to voyagers  

20 miles above the surface of the Earth, but Poynter found 

it on Earth, too, just 30 miles outside of Tucson, Arizona, 

down a winding road in the Sonoran Desert, underneath 

a ragged shard of mountains that turns purple on those 

evenings when the sinking sun sets the sky on fire. 

Writer Jessica Camille Aguirre is profiled on page 16. This is 

her first story for AFAR.

Whether the great undertaking of space travel for its metaphysical revela-

tions can outweigh its material waste is a question of how to measure pur-

pose. There are no hard statistics on the degree to which people who experience  

the Overview Effect become committed environmentalists, and it certainly 

isn’t clear whether a lifetime of environmental advocacy can compensate for 

the emissions of some spaceflights. That’s obviously not the point of missions 

operated by astronauts who are seeking to gather data and expand humanity’s  

understanding of the universe. But for many of the multiplying number of  
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for one 

british 

writer left 

adrift  

by brexit,  

a cross-

continental 

train trip 

might  

be the best 

way to 

reconnect 

with her 

european 

neighbors.
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LONDON  ST.  PANCR AS  is quiet this 

morning. The cavernous railway sta-

tion is empty of commuters, its coffee 

shops shuttered. I often travel from 

here—it’s a mere 10-minute bicycle 

ride from my home—though I rarely 

see it this early. But then again, I’m 

rarely embarking on such a long trip.

Usually, I’d be at this station to take  

a train to the suburbs or the coast. Today, 

I fold in with the passengers queuing 

to take the high-speed Eurostar trains 

that will whisk us from the U.K. to 

Europe. I’ve joined them because I am 

lost—not physically, just philosophi-

cally. Six years after the referendum, I 

still haven’t come to terms with Brexit. 

As a Brit, when my country voted to  

leave the European Union, I was 

shocked and furious, bereft at losing 

the freedoms of work and travel, not 

to mention the economic and political 

stability that membership provided. 

For a long while, I was convinced that 

someone in power would reverse our 

fate. Eventually, anger and denial gave 

way to the more helpless stages of 

grief. I mourned something I couldn’t 

d e pa r t u r e

loNdOn,  
englAnD

fully articulate—a symbol of fraternity, 

a shared hopefulness in a greater good. 

Joni Mitchell was right: You don’t know 

what you’ve got ’til it’s gone.

The forced removal of my European 

citizenship only made me less satis-

fied with my British one, and as soon 

as pandemic-easing allowed, I hunted 

for a way to reconnect with the conti-

nent that remained—geographically, 

if not politically—my home address. 

Trains were the obvious option. And 

I liked the idea of a trip that wasn’t 

just environmentally sustainable but 

also seamless, without the constant 

interruptions of airports and security  

checks. Europe’s interconnected rail 

networks are, after all, one of the tri-

umphs of cross-border thinking that 

Britain has decided to opt out of, and 

would be, I thought, the quickest way 

to find connection on the ground. 

So, I came up with a grand tour: 

a 25-day, nine-country journey that 

would begin and end in London—and, 

hopefully, help me rediscover what it 

means to be European, even if I’m not, 

officially, anymore. 
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SEVEN  HOURS  and two trains later, I’m 

on a tourist boat navigating the canals  

of France’s Alsatian capital, Strasbourg.  

There is, perhaps, no more quintes-

sentially European city. With only the  

Rhine separating it from Germany,  

Strasbourg spent centuries being  

claimed by rulers of various domains.  

It has been independent, German, 

French, German again, French again—

no wonder it has learned to embrace 

its European identity. So much so that 

it is now an official capital of Europe, 

housing a number of EU institutions, 

which is one of the reasons I’ve made 

it my first stop. I’m also convinced 

that border cities (such as Strasbourg) 

will help me get a sense of Europe as 

a continent, rather than just a collec-

tion of individual nations. That these 

cities will help me embrace both the 

arbitrariness of borders and how seri-

ously we take them.

Facts tumble out of the boat’s spea-

kers, as jumbled and colorful as the  

architecture that surrounds me. I learn 

that evidence of some of Europe’s rul-

ing peoples—stretching from the Holy  

Roman Empire of the early 10th cen-

tury to the Napoleonic one of the 

19th—has piled up on the city’s banks.  

Strasbourg’s medieval heart is full of 

half-timbered houses, their vertigi-

nous roofs lined up like so many bottles  

of riesling, one of the region’s most  

famous wines. 

In 1681, France’s Louis XIV fan-

cied Alsace as a garden and annexed 

it. Following the Siege of Strasbourg 

in 1870, which leveled entire blocks, 

came the dramatic style change of 

Neustadt, with its imposing, neoclas-

sical buildings. Shortly after, in 1872, 

the city’s new ruler, Kaiser Wilhelm  

II, rebuilt government departments 

and the University of Strasbourg to 

“Germanize” his newest subjects after  

their defeat by the Prussians.

It wasn’t the last time Alsatians 

were caught in conflicts between 

France and Germany. In the Place de 

From left:  

Strasbourg’s 
medieval  

center;  
picnickers  

on the city’s 
riverfront.  

Previous 

page: The  
St. Moritz 

train station.

lOnDoN  

StrasBoUrg, 
fRaNce
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№ 1



8 8

clouds obscure the soaring peaks. 

We enter the Gotthard Base Tunnel  

and don’t emerge until 20 minutes 

later. When I look back, I see the 

mountains folding into each other, 

like a deck of cards midshuffle, and 

the horizon disappearing as snow and  

cloud merge. 

It’s an unusually holistic experience,  

taking an Alpine train, with its curved  

observation roofs and windows plac-

ing you insistently in the picture. As we  

climb through Oberalp Pass, the scen-

ery envelops me until we are finally 

lifted above the cloud-and-snow line.  

At the peak, looking down, I see a rib-

bon of blue that marks the icy begin-

nings of the Rhine River. On the heels of  

the architectural density of Strasbourg,  

the train feels like a welcome bubble— 

a hushed sanctuary in which to drop 

concerns of identity, borders, and pol-

itics, and simply savor the beauty of 

the continent. 

Maybe that’s why the follow-up 

journey, the very next day, catches me 

in the solar plexus. Climbing onto the 

gleaming Swiss locomotive, which will 

descend nearly 6,000 feet to drop me 

in the northern Italian border town of 

Tirano, I can’t help but wonder how 

this second Alpine journey could live 

up to what I’ve witnessed.

And yet the Bernina Express is 

somehow more dazzling and more  

confronting. Streams trickle so close 

to the windows, I feel I could reach out 

and touch them. The light reflected 

from the Morteratsch Glacier invades 

my eyes and my brain; the magnitude  

of the mountains is overwhelming. As 

the train begins its steep slope down to 

the Poschiavo Valley, I find myself sup- 

pressing sudden sobs. 

Embarrassed, I turn my face to the  

window. Then I hear a sniffle and real-

ize the woman in the opposite seat 

is having a moment too. It turns out 

she’s French Swiss and speaks perfect 

English. I tell her I’m surprised she’s so 

affected by the mountains, given that 

she lives with them. “I’ve never seen 

them like this before,” she tells me. 

Seeing home with a fresh perspec-

tive—that’s what I’ve wanted from 

this trip. This small but unexpectedly 

moving encounter with a stranger feels 

like a positive omen. We sit in compan-

ionable silence, eyes drying.

BACK AT  STR ASBOURG ’ S  train station  

a few days later, I’m ready for the next 

leg: a 72-hour blitz across Switzerland  

aboard two of Europe’s most spec- 

tacular trains, the Glacier Express and  

the Bernina Express. Switzerland is at  

the geographic heart of Europe while 

abstaining from its political com-

munity, which can make it seem, to 

outsiders like me, a rather detached  

nation. But the country is also dealing  

with its own EU issues. (Recent 

talks over the possibility of the coun-

try joining the union have been as 

rocky as the Swiss Alps.) Switzerland,  

of course, also has an excellent train 

system, and if you want to get from 

northeastern France to Italy, you can’t  

avoid a crossing.  

la République is a statue of a mother  

holding her two dying sons, one facing  

Germany, the other facing France. And  

while it took time for the population 

to heal from the effect of two World 

Wars, the city now manifests a geog-

raphy of reconciliation. 

The boat putters past some post- 

war housing projects, and then with a 

glint, Strasbourg’s most recent iden-

tity reveals itself. Next to the river sits  

the great glass sweep of the European  

Parliament. Once a month, it brims 

with delegates seeking a modern, 

post-territorial future for the conti-

nent. It’s empty today—just a symbolic  

monument to an inscrutable ideal that  

I long to grasp. 

After an hour, we’ve hopped across 

the French border and the landscape 

turns instantly Swiss. Brown-and-

white cows ruminate in the mead-

ows; houses with chalet roofs are 

strewn as if someone had absent-

mindedly dropped them there. Even 

the national characteristic of polite 

efficiency kicks in: When I change 

trains in Basel, the conductor apolo-

gizes for our three-minute-late arrival 

and assures us that every connecting 

service has been held. 

Aboard the Glacier Express the 

following morning, I watch the Alps 

pass by in dramatic gasps. Yesterday,  

the land undulated gently in ever- 

growing waves, until tree-covered 

slopes hovered above us. Today, low 

strAsboUrG  

tiRanO, 
iTalY

3 6 2  
m i l e s

№ 2

Switzerland’s 
Glacier Express, 

which must 
squeeze through 

the Alps, is known 
as the “slowest 
express train in 

the world.” 
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tirAnO  

TrieSte, ItAlY
1 7 7  m i l e s

№ 3

T H E R E  I S  T I M E  in my schedule for a 

single day in tiny Tirano, to visit its 

medieval shrines and modern vine-

yards, and then I’m back on the train, 

continuing east to Trieste, arguably 

the least Italian part of Italy. 

It might be one of the birthplaces  

of Western civilization, but Italy as a 

unified country wasn’t founded until  

1861, and Trieste’s identity as an Italian  

city is even less established. Though it 

was handed to Italy as part of the 1915 

Treaty of London, Trieste’s formative 

years came during the 19th century,  

when it was the primary seaport 

for the Austro-Hungarian Empire.  

Evidence of its Hapsburg heyday is  

all around, from the monumental  

squares and grandiose statues to the  

elegant cafés where people actually 

take the time to sit down and drink 

their espresso. 

After a couple of days in the city, I’m  

enamored with the Viennese-style 

coffeehouses and their air of cultural  

salons. On my second night in town,  

I discover the Caffè San Marco. I’ve  

been lured in by its bookshop and 

tempted by its dinner menu; with-

in minutes, I’ve also been ambushed  

by its charismatic owner, Alexandros  

Delithanassis. He is entertaining sev-

eral regulars and soon, they have all  

migrated to my table. Even the chef  

quits the kitchen to join the discus- 

sion of literature, politics, and who is  

going to win the upcoming Eurovision  

Song Contest.

They translate for me from their 

Triestine dialect, a sort of Venetian  

Italian sprinkled with vocabulary from 

many nearby areas, including Germany  

and the Balkans (the Slovenian bor-

der is fewer than 10 miles away). As a  

port city, Trieste was a multicultural  

meeting point, and the religious toler-

ance extended to its citizens up un-

til the early 20th century was unique 

for Europe. Hence the gold dome and 

bell towers of the Serbian Orthodox 

church and the white towers of the 

Greek one, not to mention the vast 

synagogue, one of the continent’s larg-

est. Alexandros, increasingly animated 

From left: 

Alexandros 
Delithanassis, 

the owner  
of Trieste’s 

Caffè San 
Marco;  

the city’s  
Miramare 

Castle. 



by both wine and anti–Ukrainian War 

sentiment, is pointing at his friends, 

elucidating their ethnicities. “Serbian! 

Slovenian! Bosnian! Greek!” He moves 

my cutlery so he can include the table  

in his fervent gestures. “When we 

speak in dialect, we are free!” 

Freedom is still a painful subject 

here, however, as is Italian national-

ism. One of the regulars, Tomaž, is 

the retired headmaster of a Slovenian- 

language high school in Trieste; he 

explains that the city used to have 

the highest density of Slovenian peo-

ple in the world. Then, in the 1920s, 

shortly after Trieste became part of 

Italy, the Fascists moved in and per-

secuted them, burning down the  

Slovene National Hall, banning their 

language from being spoken, and 

purging Slavs from government jobs. 

Nor were outrages perpetrated on 

one side alone; there are pits in the 

hills around Trieste believed to con-

tain the bodies of hundreds of oppo-

nents of the Yugoslav Communist  

Partisan army, who occupied Trieste 

for 40 days at the end of World War II.  

Various groups have resisted their  

uncovering. The truth, it seems, is too  

painful to face. 

Tomaž’s Slovenian wife, Nadiya, 

whose parents experienced oppres-

sion, is tired of talking about it all.  

“Trieste is the epitome of the non-

sense of war,” she says. From the table,  

there’s a cry of “Brava!” But this is a  

place to speak of difficult things, to 

wrestle with the world as it is, not just 

as we would like it to be. Alexandros 

is deeply passionate about reviving  

Trieste’s spirit of emancipation, of tol-

erance and welcome, beneath these 

vaulted ceilings, which have long 

made space for the loftiest thoughts 

and ideals. “The coffee beans make 

the coffee,” he cries, “but the coffee-

house makes the democracy!” 

And so the joyfully raucous con-

versation continues until the small 

hours, not least because another bot-

tle of wine magically appears when-

ever anyone suggests leaving. Closing  

time means nothing, except an excuse  

to put on Balkan folk tunes. We get 

up from the table, throw our arms 

over each others’ shoulders, cry 

opa!, and try to avoid dancing on our 

neighbors’ toes.

tRiesTe  

GraZ,
auStriA

1 4 6  m i l e s

№ 4

A S  T H E  T R A I N  C H U G S  out of Trieste a few days 

later, it winds around the Adriatic Sea, past the 

fairy-tale white turrets of Miramare Castle and 

mussel beds winking by the shore. Carving our 

way inland across the Karst Plateau, I remem-

ber a story one of my new friends told me in the 

café. On a recent hike through these wooded hills, 

she had stopped in a village whose river marked 

the edge of Italian territory. One of the residents 

told her that, in the early part of the 20th century,  

locals used to be afraid to cross the bridge to the 

Slovenian side. They had been taught to believe 

that side was dangerous, even though everyone 

had friends and even family living there.

Hard borders, soft borders, open borders. Europe’s  

geography may have been determined by its wars, 

but you can’t understand it solely through lines on 

a map. The ink refuses to stay where you put it; it 

bleeds across the page, just as people have roamed 

and traded across the continent, have marched, or 

fled, or found new homes. I had thought, naively,  

that when I picked a route through Maribor, Graz, 

and Vienna, I was following my own whim. I wasn’t,  

of course. I was following an old and well-worn  

trading route, one that had carried Trieste’s cargo 

back to its Austrian rulers for hundreds of years. 

Its road was superseded by a railway in the mid-

1800s—the very line that now smooths my path 

and determines my destinations.

I speed through Ljubljana, often admiringly  

described as one of Europe’s most easygoing cap- 

itals, and spend a night in Slovenia’s second- 

largest city, Maribor, which is even more chill. Graz, 

an hour north, proves to be the inverse of Trieste—

but this is 

a place to 

speak of 

difficult 

things,  

to wrestle  

with the 

world as it  

is, not  

just as we 

would like  

it to be.
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an Austrian city that wishes it were 

Italian, where the pizza is as good 

as the schnitzel. Perhaps this is why 

I keep accidentally wishing people 

buongiorno instead of grüß gott. Per-

haps not. I’ve been fumbling through 

a series of inappropriate greetings and 

mispronounced apologies through-

out the trip, saying por favor to Italian 

waiters and danke-ing Slovenian 

ticket collectors. Nothing during this 

trip makes me feel more insecure than 

my linguistic incompetence, because  

everywhere I arrive, I am met with  

fluent, smiling English and the sham-

ing suspicion that it is quite possibly 

my interlocutor’s third language. 

On my second day in Graz, I take 

a food tour—this is Austria’s culi-

nary capital, after all, thanks to the  

Mediterranean-influenced climate of 

the surrounding countryside—and 

establish a rapport with my guide,  

David, over pumpkin seed–oil ice 

cream. He invites me to a house party 

his friends are throwing to watch 

the finals of the Eurovision Song  

Contest. The original reality pop tour-

nament, Eurovision has taken over 

our TV scheduling once a year since 

1956, sucking nearly every European 

into its orbit. Think The X Factor, but 

with more outré costumes and real-

time geopolitical consequences. 

In a tenement apartment not far 

from Graz’s university, a dozen of 

hard borders, 

soft borders, open 

borders. europe’s 

geography may  

have been determined 

by its wars, but  

you can’t understand 

it solely through 

lines on a map.

From left:  
The Rossian 
cafè in Graz; 

the city’s build-
ings are a mix 

of Renaissance 
and baroque 
architecture.



away in any of four languages that 

suit their need. Perhaps it is pity for 

my monolingual state that prompts 

them to ask me what Norway’s song 

is about—it’s in English, with the  

unfathomable title “Give That Wolf a 

Banana”—but I’m thrilled to be able 

to contribute to the discussion.

The U.K.’s entry is a solo artist  

with long hair and a big TikTok fol-

lowing, and he sings a slightly Bowie- 

esque number about going into space. 

It’s, you know, fine. “He’s got a good 

voice!” Giacomo says, which is a far 

warmer response than I expected or  

feel it deserves. “I love his beard,” René  

says. I’m surprised when they bring up 

Brexit—I have been nervous to men- 

tion it in polite company on my trip,  

given how rudely I consider my country 

to have behaved throughout the pro-

cess, and I had assumed that Europe  

felt well rid of us Brits by now. And  

yet the tone here is not of contempt,  

but of sorrow. Giacomo says he was  

so devastated, he cried. “We couldn’t  

believe it,” René says. “Britain has been 

such a fundamental part of Europe’s 

history, and vice versa. It’s a huge loss 

for all of us.” 

My own reaction had been to hurl 

cushions around the room in impo-

tent fury. Today, it’s heartwarming to  

bond with Europeans over something  

intended to break us apart. I tell them 

how much I regret the lapse of my 

schoolgirl French, and I pledge, with a 

passion that surprises me, to start work- 

ing on it immediately. Travel aside,  

it has become obvious to me that the  

best way to maintain my European 

connection—to defy the dissolution 

of common interest and shared her-

itage that Brexit represented—is to be 

able to communicate freely in a lan-

guage that’s not my own.

The votes come in. We toast each 

others’ successes with more schnapps 

and discover that my TikTok Brit has 

done surprisingly well. He ends up 

coming second behind the performer 

from Ukraine, whose popular victory is  

a show of solidarity we all appreciate,  

and when the credits finally roll, the 

three of us stumble outside together 

and onto a tram, another thing that 

Europeans are great at. Trams, that is, 

not falling onto them.

us crowd onto the upstairs landing 

where the hosts have set up a projec-

tor, along with every chair and bean-

bag seat they own. Eurovision has  

always been a festive event, but since 

each country is judged by its peers, it’s 

also an oddly diplomatic one, a way 

to gauge the mood of the nations and 

how they feel about each other. The 

U.K. traditionally performs badly—

we’ve come in last five times in the 

past two decades, and last year man-

aged to score not a single point. That’s 

out of a possible 912. 

I squeeze onto a two-person sofa 

with a couple who kindly explain the 

non-English lyrics for me. Giacomo is 

from Italy and René from Austria, so 

between us we have several horses in 

the race; our appreciation becomes 

more vociferous the more acts per-

form and the more plum schnapps we 

drink. I listen enviously as they chat  

The all-inclusive passes known 

as Interrail (for European and 

U.K. residents) and Eurail (for  

everyone else) offer the simp- 

lest and most flexible way to 

travel across the continent by 

train. They’re also much more 

economical than individual 

same-day tickets. 

Through Eurail’s website or  

mobile app, you can purchase 

the pass that’s best for you: any-

thing from four days of travel 

within a single month (US$251) 

to an all-inclusive, three-month-

long trip (US$920). The app 

is extremely helpful with plan-

ning—you can map out a route 

without navigating timetables 

across 33 countries—and also 

with most midtravel changes. 

Some specific journeys, including 

most high-speed international 

routes, require a reservation and 

an additional fee (usually less 

than US$20); for sleeper trains, 

you’ll need to choose whether to 

book a seat or a bed. 

If you decide to skip a Eurail Pass 

in favor of individual train lines, 

you’ll get the cheapest tickets by 

booking in advance. Most tickets 

go on sale three months before 

departure and can be purchased 

through the train company or  

such third-party providers as 

thetrainline.com. —Emma John

ready to  

hit the  
rails?

european train 

tripping 101

http://thetrainline.com
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F R O M  G R A Z ,  I head to Vienna, because  

from there I can pick up the Nightjet, 

an overnight service that will cover  

the 560 miles to western Germany  

while I sleep. My train is scheduled 

to arrive at its final destination in late 

morning, although I plan to alight 

earlier, at Bonn. That’s why I’m the 

first on the sleeper carriages to turn 

in and the first to be wished “schlafen 

Sie gut!” by the steward. When my 

alarm beeps me awake at 5:30 a.m., I 

pull on clothes, wash in my cupboard- 

basin, and walk the length of the 

sleeper carriage, where I bump 

into an apologetic conductor. “No, 

entschuldigung, Bonn will not be the 

next stop,” he explains. “We are run-

ning three hours behind schedule. 

Construction works required us to use  

an alternative line. May I bring you  

some breakfast?” 

Whatever irritation I might feel 

subsides the moment I look out the 

window. If we hadn’t run so late, I  

wouldn’t be watching as we hug the 

bends in the Rhine, following its wind- 

ing course. I would never have seen 

this procession of Rhenish villages in 

the morning light, with their churches,  

their watchtowers, their clusters of 

colorfully trimmed houses, and their 

seemingly endless profusion of cas-

tles—this one on a clifftop, that one  

by the shore, this one peeking magi-

cally from the middle of a forest. It’s 

a river cruise at double speed, and I sit 

on my bunk transfixed. 

At Bonn, finally, I must leave the 

scenic route and change trains, join-

ing the commuter pack as they whiz 

north to Düsseldorf. No country today  

is more committed to the concept of a  

united Europe than Germany. (Fitting,  

since it shares borders with nine other  

countries.) Like many of its sister cit-

ies, modern-day Düsseldorf is a largely  

postwar creation, a miracle of recon-

struction, as well as proof of how 

much Europe has evolved even in the 

past few decades. Its canal-side bou-

levard, the Königsallee, is lined with 

luxury stores; its former factories are 

loft apartments; its “old town” itself is  

a reconstruction.

Cheap flights are Europe’s guilty 

pleasure. The proliferation  

of short-haul routes and budget  

airlines over the past couple  

of decades has made air travel 

not only the quickest way to  

hop between countries but also  

often the most inexpensive. 

Some flights will cost less than 

what you’ll spend on taxi fare 

from the airport.

It’s hard to fight back against 

that kind of market advantage, 

but the European Union is deter-

mined to try. In 2019, rail journeys 

accounted for only 8 percent of 
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For all of Düsseldorf’s wealth and 

development, however, the rebel spirit  

that fueled the punk and electronica  

movements here in the 1970s can still  

be found, if you know where to look. 

And Klaus Rosskothen, a graphic de-

signer turned art dealer, has offered  

to show me. His gallery, Pretty Portal,  

sits on the quirky Brunnenstrasse, 

surrounded by other independent 

businesses: the slow fashion store, the 

Lebanese deli that hosts a DJ every  

Friday, the pint-size café next to the 

cinema. The pavement is beautified  

with pots of edible plants; Klaus iden-

tifies the retired botanist who tends to 

them on behalf of the entire street.

Painted in vibrant colors on the 

wall outside Pretty Portal is a masked 

woman, the work of Fin DAC—the 

street artist whose 200-foot-tall por-

trait of Frida Kahlo adorns an apart-

ment building in Mexico. Klaus was a 

graffiti artist himself back in the 1980s, 

and for the past 15 years he has been 

inviting the world’s best urban artists 

to Düsseldorf to leave their mark. 

of rail and highlight the need for 

more integrated services across 

the continent. Investments in 

high-speed, border-crossing rail-

ways have become a priority, 

with talks underway to create a 

master plan for a transformation 

of the continent’s network over 

the next several decades.

Meanwhile, individual coun-

tries have been boosting their 

own rail infrastructure and  

increasing services, such as the 

nonstop three-hour Italo route  

between Milan and Rome. 

Several countries have revived 

or added sleeper services,  

marketing them as an attractive  

alternative to flying. France’s 

state railway, SNCF, restored  

the six-hour night train between  

Paris and Nice, with tickets  

starting at US$20. New Swiss 

night trains take passengers 

from Zurich to Budapest or  

Zagreb, and the Belgian-Dutch  

European Sleeper line plans to 

link Brussels and Amsterdam 

with Prague in a partnership  

with Czech operator RegioJet.  

Austria was an early investor in 

overnight routes; its Nightjet  

service now boasts more than  

25 destinations. 

As countries reinvigorate rail 

travel, they’re actively decreasing 

short-haul air travel. Austria has 

been at the forefront of those ef-

forts. The government’s financial 

support of Austrian Airlines dur-

ing the pandemic was conditional 

on the company terminating its 

50-minute Vienna to Salzburg 

route. In 2021, France approved 

a ban on domestic flights for 

routes where there is an equiv-

alent rail journey that takes less 

than two and a half hours. —E.J.

all passenger travel in the EU, 

but the union wants to triple that 

by 2050. Rail is also a key part of 

the European Green Deal, which 

aims to reduce greenhouse gas 

emissions by at least 55 percent  

by 2030. This will require as 

much as a 90 percent decrease 

in transport-related emissions.

In 2021, the EU announced 

the European Year of Rail, an ini-

tiative to encourage more train 

travel. A specially commissioned 

train, the Connecting Europe  

Express, went on a 26-country 

journey to showcase the power 
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He drives me to the nearby district  

of Flingern, pulling up next to a super- 

market where a mural of sculptor  

Joseph Beuys gazes out across the park- 

ing lot. The mural is one of Klaus’s 

many commissions, by the Italian duo  

Orticanoodles, but we’re here to see  

Kiefernstrasse, the street where houses  

are covered in a riot of bright and 

joyous murals, which the residents 

helped choose and design. A darker  

spirit of anarchy once possessed these  

buildings—in the 1980s they were 

squats that housed members of the  

Baader-Meinhof gang, a leftist mil-

itant organization—but today they 

are celebrated for their creativity, be 

it in the form of the Chinese dragon 

slinking its way from pavement to 

roof, or the house that’s a giant cross-

word puzzle. 

On our return, we take a detour 

past the contemporary architecture of  

MedienHafen, the redeveloped harbor  

area, its buildings different in shape 

and color, and made more compel-

ling by the way they interact with 

each other. It’s not a bad metaphor 

for Europe, I say, and Klaus chuckles 

in approval. He is an ardent Europhile, 

someone who thinks of himself as  

European first and German second; 

Düsseldorf is far more multicultural  

than when he was a kid, which he  

enjoys. “Maybe I’m a dreamer,” he says,  

“but I like the idea of Europe, the cour-

age it takes to have that vision, to pur-

sue this kind of unity.”

Why does his speech make me well  

up? Is it sentiment, or is it just that, at 

this stage of the trip, my own vision is 

getting blurry from fatigue? 

“maybe 

i'm a 

dreamer,  

but I like 

the idea of 

europe, 

the courage 

it takes to 

have that 

vision, to 

pursue 

this kind 

of unity."

MedienHafen,
Düsseldorf's
renovated
harbor, fea-
tures both the 
Rhine Tower 
and the Neuer 
Zollhof complex, 
designed by 
architect  
Frank Gehry.
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On the south side of the old town, 

behind Antwerp’s fashion-conscious 

shopping streets, I come across the 

16th-century church of St. Andrew, 

whose priest offers to show me around. 

A vast carved pulpit spreads across 

the nave like a tree, but Father Rudi 

preaches from it only a handful of 

times a year. He’s more interested in 

modern additions, such as a gown by 

the acclaimed Belgian designer Ann 

Demeulemeester that now adorns the 

statue of Mary, or the reconstruction 

of the Altar of the Minters, completed 

in 2002. “We installed it when Belgium 

joined the Euro,” he says. 

Father Rudi turns out to be pas-

sionate about unity, of values and of 

communities shared across borders. 

He shows me a series of city guides his 

parishioners helped produce and picks 

up the one most relevant to me, titled 

How British Is Antwerp? 

The pamphlet tells the story of  

Antwerp in terms of British contri-

butions and characters—“so that you 

will feel more at home here,” he says. 

“Mary Stuart’s court ladies, [and other 

Catholics], came here as religious ref-

ugees. English wool merchants made  

Antwerp very rich. So many nation-

alities have helped create our history:  

Norwegian, Danish, Irish. . . . We 

made these city guides as a sign of our  

hospitality, to put some of this rigid  

nationalism we’ve seen in better con-

text.” He chuckles. “Sometimes it’s 

easier to be good friends with anyone 

other than your neighbors.” 

I’ve never thought of Belgians as 

my neighbors before. But the three-

hour train ride from Antwerp to  

London will be quicker than it would 

be from London to Edinburgh, a city 

I’ve visited dozens of times and with 

whose citizens I feel a genuine kin-

ship. As my train departs for home 

the following day, leaving Father Rudi 

and all my new friends behind, I know 

I’ll be back soon. For it’s been good 

to discover that I’m still welcome in  

Europe, but even better to learn I’m 

considered part of the family. 

Contributing writer Emma John  

wrote about immigration in Berlin in  

the January/February 2020 issue  

of AFAR. This is photographer Felix 

Brüggemann’s first story for AFAR. 

PA S S I N G  I N T O  T H E  Netherlands the 

following day, I swear I see a dozen 

silver sousaphones from the window, 

the instruments playing in formation  

on a loading dock. But before I can  

confirm, the industrial park around 

me morphs into pasture, where cows  

sprawl about like dogs in the sun.  

Amsterdam’s streets are no less hal-

lucinatory, its tall, wonky buildings 

threatening to topple on me as I walk 

beneath them. On the horizontal plane,  

Dutch cyclists bear down remorse-

lessly from all directions; I’m feeling 

less a part of Europe and more a char-

acter in an arcade game.

I make it to a couple of landmark 

museums, where I listen to the hun-

dred tongues of global visitors just  

like me. In the 17th and 18th centuries,  

Britain’s Grand Tourists made trips far 

longer than mine, visiting the founts 

of culture in Athens and Rome and 

Paris—but then they did it in more 

leisurely circumstances and likely had 

servants to carry their luggage. We do 

have something in common, though. 

The original purpose of such journeys 

was to educate aristocratic young men 

(and eventually young women) in the 

history, culture, and politics of the 

wider world—to help them under-

stand Britain’s place in that world, and 

to appreciate where so much of what 

they valued had come from. 

The Low Countries nestle tightly 

together. From Amsterdam, it takes 

merely two hours to reach Antwerp, 

Belgium. Soon after arriving, I pre-

sent myself at the hotel check-in desk 

with a big smile and a mouthful of 

poorly accented observations about 

my réservation. The receptionist looks 

at me, baffled, and asks if we can speak  

English. Turns out that Antwerp is in 

the Dutch-speaking part of Belgium. 

I’m staying in one of the city’s emerg- 

ing creative districts, a car-free place 

called the Green Quarter. There’s so 

much that’s buzzy here—breweries,  

restaurants, design ateliers—that it 

takes a couple of days before I ven-

ture to the historic center. When I do, 

I’m struck by how familiar the archi-

tecture is, how much of Europe’s style 

and pattern I’ve absorbed. Elongated 

facades squeeze into a cobblestone 

square, the sort of offbeat grandeur 

that invites you to smile, not tremble. 
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Between the warm water, brilliant sunshine and easygoing atmosphere, 
there’s really no end to what you can do in Islamorada this time of year. 
Gives you chills just thinking about it.

fl a-keys.com/islamorada  1.800.322.5397 

 Summer is behind you, but here it never really ends.
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